Publishers Rush to Software Books,
to Cash In on Computers

I .
By Susan CHACE
| Swaff Reporter of Tue WALL STREET JOURNAL
Millions of Americans buy personal com-
puters. Then they promptly discover a big
problem—how to buy the right software
from an awesome selection of about 21,000
| programs by more than 2,000 makers.

Book and magazine publishers to the res-
cue. Seeing the possibility of large profits
| from participation in the microcomputer
l boom, publishing companies are seeking to
Hhelp new owners of computers select soft-
| ware by using books that evaluate and ana-
lyze programs. Most currently available
software publications contain general list-
ings that only outline programs and give
makers’ names and addresses.

Recently, several major publishers paid
{huge advances for software buoks. Among
the most notable moves was Doubleday &
Co.’s $1.3 million winning bid for “The
IWhole Earth Software Catalog,” conceived
/by Stewart Brand, who will edit and produce
the book

Mr. Brand is the creator of “The Whole
Earth Catalog,” first published in 1968, and
its successor volumes. They illustrated and
described a seemingly endless array of nat-
ural and man-made things, and included
evaluations, essays and philosophical mus-
ings. Mr. Brand's new catalog will attempt
to similarly organize the world of software
for microcomputer users.

Newly Burgeoning Market

During the next five years, Mr. Brand
says, 20 million Americans are expected to
buy personal computers, and each of them
will be buying an estimated eight-to-10 com-
puter books. The size of Doubleday’s ad-
vance to Mr. Brand shows publishers’ reac-
tion to such sales projections. Harper & Row
Publishers Inc. recently advanced $600.000
to the editors of InfoWorld, a weekly micro-
computer magazine, for a six-volume book
series. An additional $120,000 will be paid in
production costs for the books. According to
InfoWorld's editor in chief, the volumes will
include compilations of software and hard-
ware reviews and information for specific
! systems

Simon & Schuster has paid $800,000 for 2

mation on software programs and applica-
tions, hardware, communications and
“learning and having fun" with the micro-
computer.

Literary agents also are prepared to
profit from the software boom. A New York
agent, John Brockman has spent the last six
months trailing software experts at micro-
computer shows, saying, “You should write
a book." His persistence has paid off. He ne-
gotiated the Doubleday, the Harper & Row
and the Simon & Schuster contracts. In addi-
tion, he convinced Stmon & Schuster to dis-
tribute to booksellers WordVision, a word-
processing program designed by Bruce &
James, Program Publishers, Inc.

Sewveral major pub-
lishers recently have
paid huge advances for
books about computer
software. Among the
most notable was Dou-
bleday & Co.'s $1.3 mil-
lion winning bid for
“The Whole Earth Soft-
ware Catalog.”

The contract for “Whole Earth Software”
calls for a deadline of July 1984, when Mr.
Brand is to submit about 200 pages of what
he describes as a “well-winnowed evalua-
tion” of all available microcomputer soft
ware. Asked how he will determine what
products are the best, he says: “We'll work
in the gossip networks of users and design
ers.” rather than relying on marketing offi-
cials and consultants.

Some in the industry fear that Mr. Brand
doesn't have sufficient technical background
to deal with computers. He counters that he
will find the people who do have the knowl-
edge. He also will hire an editorial and re-
search staff for the catalog, and pay them
what he calls “semi-boom™ salaries—per-
haps $8.000 more apiece than the §22,000 an-
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Friends and competitors of Mr. Brand
say that the entrance of such a prominent
former counterculture figure into the micro-
computer software industry will have an im-
portant influence on the market. “It's tre-
mendously good for the industry,” says Da-
vid Bunnell, publisher of PC World. “The
‘Whole Earth Catalog’ was the tool book of
the sixties. (Mr. Brand can make) the per-
sonal computer the tool of the eighties.”

Mr. Brand says he has been interested in
microcomputers ever since he wrote a story
for Rolling Stone magazine in 1972 about life
among California computer technicians. He
watched a group of them use their comput-
ers to play a game called “spacewar”—a
precursor to today's video games. They
were “ruining their eyes, numbing their fin-
gers, joyously slaying their friends and
wasting their employers’ valuable computer
time,” he says, but he concluded then that
“something basic was going on."”
Magazine Software Lists

As Mr. Brand prepares to research his
catalog, competitors such as PC World are
compiling software lists that will be sold in
magazine form. A new magazine, LIST, has
changed its frequency from twice a year 1o
monthly to keep up with demand for infor-
mation about microcomputer software for
the business community.

PC Telemart Inc. in Fairfax, Va., has an-
nounced a software list available on micro-
computers in retail stores. The list is an
electronic version of the firm's “Yellow
Pages,” a software directory that grew out
of data first published in 1980 and updated
six times since then.

Some competitors believe that Mr. Brand |
may not have enough momentum [0 Survive |
in an industry in which books sometimes are |
out of date upon publication. Roger Van |
Oech. director of “"Creative Think.” a high
tech California consulting group that re-
cently sponsored a ‘‘Success in Software”
conference, says he was impressed by Mr. |
Brand's marketing savvy. However. he |
says, Mr. Brand “‘seemed to be operating on
a different energy level from everybody
else—low. He was so laid back.”

Mr. Brand says he isn't worried. As he
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mitted Consolidated to liquidate a por-
tion of its inventory, turning leaf into
cash. As a result, the investors wound up
with a big business for the out-of-pocket
expense usually associated with buying a
much smaller one.

Now Brainard is stabilizing the busi-
ness, enjoying his Dutch Masters Elites,
and waiting for other over-35-year-olds to
discover cigar-smoking. He admits, how-
ever, that their reasons for lighting up
may be different from his own Says
Brainard, “When Charles Bludhorn [the
late chairman and chief executive officer
of G&W] interviewed me back in '71, he
said, ‘Well, naturally, you'll have to
smoke cigars to get this job."

—Craig R. Waters

MONEY TALKS
You say you've done Disneyworld?
You're sick of Six Flags over Texas? Well,
maybe it is time to try Oklahoma City’s
Enterprise Square, USA. America’s first
free-enterprise amusement park, the $15
million center shows visitors how capital-
ism works—through an array of high-
tech exhibits ranging from computer
games and laser disks to “singing-talk-
ing"’ dollar bills

There you can follow three lovable
space creatures—Bubbin, Zazzie, and
Quonk—as they search for success in
business. Or you can frolic in the Eco-
nomics Arcade, playing computer games
about drilling for oil, or operating a lem
onade stand, or whatever. Then finish off
the day in a turn-of-the-century dough-
nut shop, where you can hear a lesson in
supply and demand provided by animat-
ed doughnut-making machinery

Enterprise Square, USA is located on
the campus of Oklahoma Christian Col-
lege, which conceived and developed the
project. Admission is $3.50 for adults,
$2.50 for high school students—payable
in real money

THE SWIFTY LAZARS
OF SOFTWARE
One of the hottest agents around these
days is a fellow by the name of John
Brockman. He does not represent movie
stars, or rock singers, or professional ath-
letes, and his stable of writers includes no
luminary on the order of, say, Norman
Mailer, or even Judith Krantz. But. in
April, Brockman negotiated the largest
| advance ever paid for a trade paperback

book. The much-publicized price tag was

$1.3 million. The book is The Whole
| Earth Software Catalog, to be edited by
Stewart Brand, the creator of the original
Whole Earth Catalog

The sale to Doubleday & Co. points up

the huge popularity of computer books,
which already account for about 10% of
the trade book marker, with total sales
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expected to eclipse the entire trade fic-
tion market by the end of next year. At
the same time, it highlights the emer-
gence of a new figure in the computer
landscape—the software agent. For
Brockman represents not only authors of
software books, but also software au-
thors. Indeed, the ink was not yet dry on
the Doubleday contract when he an-
nounced another deal of potentially
greater significance for the software in-
dustry. Bruce & James, Program Publish-
ers Inc., creators of the Vision line of per-

Software agent John Brockman negotiated a
$1.3 million advance for a trade paperback

sonal computer programs, had concluded
an exclusive U.S./Canadian distribution
agreement with Simon & Schuster. The
deal means that Bruce & James’s word
processing program, WordVision, will
soon be available in bookstores, where it
will sell for $49.95 (compared to about
$300 for the popular WordStar)

Brockman is, in fact, the drum major in
what promises to be a long parade of liter
ary agents moving into software. Others
are already falling into line. Judith
Krantz's agent, Morton L. Janklow Asso-
ciates Inc., has shown interest in the
field, and there are rumors that William
Morris Agency Inc. may be moving in as
well. Two other New York literary agen-
cies and one in Boston have formed a con-
sortium called Software Agency Inc

A literary agent looking at the book
market today is struck by two things, "’

| says Peter L. Skolnik, a partner in Soft-

ware Agency. “One, book publishing is
very slow; and two, figures on the growth
of the software market are astonishing
Right now, the software business
amounts to several hundred million dol.
lars in sales, but it's predicted to reach $5

billion by 1985. For a literary agent to
overlook the software market, [he has to
be] either short-sighted or lazy.”

And literary agents aren’t the only
ones getting in on the action. “This is
very fertile territory," says Roger Sparks,
the erstwhile president of MAI Applica-
tions Software Corp., who resigned last
February to form Basic Business Systems |
Marketing Inc., a software agency in }
Newport Beach, Calif. “*It used to be that |
the software guy would sit down with the !

|
|
|
!

hardware people, haggle over an agree-
ment, and then go off to wait for his royal-
ties to trickle in. Not only was he inexpe-
rienced at negotiating, but he had no way
to do the follow-up work on a marketing |
plan or a distribution arrangement. We ‘
can monitor all that for him." |
Sparks, who earns 30% of authors’ roy- |
alties for his services, cites a deal he

|

|

¢ g !

| struck for Tel-Trac Systems Inc asagood |
:

|

example of what a software agent can do

Tel-Trac makes a telephone monitoring

system, which it licensed to Micro Five |
Corp. Last year, that company did $4.5 |
million in business. This year, after |
Sparks negotiated the deal to distribute
the Tel-Trac system on Micro Five com-
puter systems, the company is projecting |
$15 million in revenue

Brockman, who takes a 15% cut, views
his role in traditional book-publishing
terms. ""Writing software is essentially a
literary endeavor,” he says “Publishing
houses were going right back to the 1930s
[in] dealing with software authors. They
thought they could offer a flat fee and
walk away. It's part of what I call the |
mainframe mentality, and it stems from
the way publishers bought software for
their own systems—boom, in one-shot

deals. They have to be reminded that au-

thorship is authorship, whatever the
field, and that authors should retain all
the rights that relationship implies.

But if agents are protecting authors’
rights, they are also responding to the
needs of publishers. Indeed, Software
Agency’s Skolnik contends that book
publishers provide the main impetus be
hind the rise of the software middleman
Faced with the decline in their traditional
markets, they are searching for ways to
enter the computer field. “Right now
[they are using] book/software combos
to ease the transition,” he says, . . _even |
if that only means slipping a floppy disk
into the back flap of the dust jacket ’

Similarly, the success of the literary-
cum-software agents may ultimately be |
tied to the publishers’ ability to capture a
good chunk of the software market.
Brockman, forone, feelsitis only a matter
of time. “Five years from now, when a

| customer thinks about buying software,

he will think of going to B. Dalton or |
other bookstores to find what he needs. **
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JOHN BROCKMAN AUCTIONS PC WORLD BOOK PACKAGE TO SIMON & SCHUSTER

FOR $800,000 GUARANTEE

In a record-setting auction for computer books, Simon & Schuster

acquired the North American rights to the PC Wworld Reference Library

for a guarantee of $800,000. John Brockman conducted the auction on
behalf of his client, PC World, the new San Francisco-based personal
computer magazine for IBM PC's and compatibles, and worked closely
during the negotiations with PC World Publisher, David Bunnell, and

Director of Special Projects, Susan Keller.

Mr. Brockman stated: "This auction marks an evolutionary step

in the microcomputer book and software industry. Simon & Schuster, a
dynamic and aggressive publisher, has, with this deal, announced

that they are moving forcefully into this market. Other major pub-
lishers are bound to follow. Things will never be the same. The
players, the dollar amounts will be significantly different in the

future."

John Brockman Associates, Inc., a leading New York literary agency,
recently announced that it is entering the software field to provide

professional representation to software authors and publishers, and

to work with its two hundred non-fiction book authors in developing

software products based on their special information and expertise.
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JOHN BROCKMAN ASSOCIATES, INC. TO REPRESENT SOFTWARE AUTHORS

John Brockman Associates, Inc., a leading New York literary agency,
today announced that it is entering the software field to provide

professional representation to software authors and publishers, and
to work with its two hundred non-fiction book authors in developing

software products based on their special information and expertise.

John Brockman, President of John Brockman Associates, stated: "In-
formation is our business. Our entry into the software field is a
natural extension of the agency's activities on behalf of our non-
fiction book authors. We plan to provide the creators of software
products the same agressive and professional representation in markets

throughout the world that our literary authors have come to enjoy."

John Brockman Associates, which plans to specialize in programs that
run on new-generation, high-volume machines, offers the following
software services:
(1) Representation of software authors in negotiating for the
best possible publishing arrangements for their creations.
(2) Representation of software publishing companies in nego-
tiating distribution deals, co-publishing arrangements or
joint ventures with larger firms.
(3) Representation of nonfiction book authors and individuals

or institutions with special information and expertise in

development of software products.

R I




f Y ruce & James, Program Publishers,
Ea A 1 eeking distribution of its new
rou traditional publishing channels and to explore
t untapped [ ibilities for publishing software programs.
lans a line of low-cost personal tools for business
i 1 et a goal of becoming the major force in mass
sarket software. Bruce & James' "Vision" line products, at a suggested
retail price of $49.95, consist of "people-literate programs" for new

jeneration personal computers, and offer buyers power comparable to

programs listing for ten timesmore while being substantially easier

James A.K. Edlin, President of Bruce & James, stated: "Because we

are seeking a distribution deal with a top publishing company we

felt a need for the kind of professional representation that only a
successful, well-respected and effective agent such as John Brockman
can provide." Mr. Brockman stated: "By 1985, microcomputer software
will be a $5 billion industry. Bruce & James, with its superior pro-
ducts and mass market strategy, stands to corner a significant share

of this market. We are most pleased to be working with Bruce McLoughlin

and Jim Edlin in their exciting new venture."

ISO World, a leading trade journal, recently cited Bruce & James's

flagship product, WordVision (along with VisiCorp's VisiOn and Apple's
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 Software Stars

Computer Program Designers
Attracting Interest of Agents

By Michael Schrage
Washington Post Starf Writer

Just a few weeks ago, John
Brockman, a New York literary
agent with a blue-chip client list,
had corporate stationery adorned
with the simple but eloquent
symbol of an open book. He’s
now put a new logo on the let-
terhead: a sketch of a computer
floppy disc.

Agents, the scourge of Stein-
brenners, Hollywood moguls and
publishers’ row, are looking for a
piece of the action in the person-
al computer software indus-
try—a market that some experts
estimate will swell to $5 billion
by 1985. That could make soft-
ware publishing bigger than the
book and music publishing busi-
ness combined.

Brockman's commitment to
the new medium is more than
symbolic. In addition to such
clients as Stewart Brand, editor
of the Whole Earth Catalogs,
and the authors of “The Dein-
dustrialization  of America,’
Brockman now represents Bruce

& James, a California-based soft-
ware house marketing a line of
low-cost programs for personal
computers. “We see ourselves as
in the information business,” as-
serts Brockman, “and it's a nat-
ural extension of our activities to
represent software designers.”
Others feel the same way. Re-
portedly, William Morris, the
giant talent agency, is exploring
whether its agents should rep-
resent software clients. Another
interested agent is Morton Jank-
low, who engineered an auction
for the paperback rights to Ju-
dith Krantz's best-selling novel,
“Princess Daisy,” that garnered
an all-time record $3.2 million.
“This would not be an exotic
idea for us at all,” says Janklow,
“It's exactly like a new author
coming to me.” In fact, Janklow
says software designers have al-
ready approached him for rep-
resentation. “Anybody who is an
owner of rights would be well-ad-
vised to go to someone who

See AGENTS, E2, Col. 2

L

John Brockman Associates, Inc

2307 Broadway
New York, New York 10024
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Personal computer software, ranging from vi-
ames to business programs, 18 already a bil-
dollar business with videogame designers
six-figure sums for their creations.
[ couldn't represent myself well
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\oents Look for Role in Software

Robin Eckhardt of book publisher

Simon & Schuster's new software division, reports
that one new business program had advance sales
of over $1 million. “If you had a book with $1 mil-

sales that would mean $150,000 in
no matter how you look at

Lon 10 a0V ance
rovalties—which 1s big
i

Eckhardt “absolutely” expects to be dealing
with software agents. So does Albert Litewka,
president of Warner Software, Warner Commu-
nications’ newly formed software publishing and
distribution division. “I've had agents approach
me.” says Litewka, “People are just beginning to
scratch around the area.”

The newness of the field is what's creating so
much uncertainty. “The industry is in such tur-
moil.” says Jim Edlin, president of Bruce &
James, the software company represented by John
Brockman.

«John has opened doors for us that we couldn't
possibly have opened ourselves. The software
agent has a much more complex equation to deal
with than the book agent,” said Edlin. If you have
a non-fiction book, you have clear choices: you
know 20 editors in 20 places. If you have a piece
of software, what do you do? Do you go for the
exclusive? Do you bundle it [by selling it] to a
hardware manufacturer?”

These are the sorts of questions both agents
and software publishers will have to deal with,
says Warner’s Litewka, as the market continues to
grow. He feels that software agents could help
shape the future of the personal computer indus-

“ used to sit around and wonder whatever hap-
pened to the Sixties,” says Brockman, who repre-
sented several leading counterculture figures of
that decade, “and last year, at the Comdex com-
puter trade show, I looked around and suddenly I
knew where the action was.”
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SIMON & SCHUSTER PAYS $800,000 FOR PC WORLD COMPUTER BOOK SERIES

Simon & Schuster has made a major commitment to computer book publishing with the recent
purchase of a 10-book series on the IBM Personal Computer to be produced by PC World
magazine. S&S outbid six other publishers at a closed auction, acquiring rights to
publish the series for $800,000; runner-up Warner Books got out of the bidding at
$775,000. Of the $800,000 price, $600,000 represents an advance and $200,000 is for
pvroduction costs. John Brockman Associates Inc. acted as agent for PC World.

PC World, which published its second monthly issue last week, is dedicated to users of

IBM and IBM-compatible personal computers. The magazine reports on software for the IBMPC
as well as peripherals and includes interviews with users and applications notes. PC
World is expected to grow to more than 600 pPages per issue this fall with a paid circu-
lation of more than 250,000.

PC World is published by PC World Communications Inc., a subsidiary of CW Communications
Inc., publishers of Computerworld magazine. David Bunnell is publisher and editor in
chief of PC World and president of PC World Communications. Bunnell was editor of the
highly successful PC magazine prior to its recent sale to Ziff-Davis. Following the
sale; Bunnell and several other principals left PC to start PC World.

PC World plans to use outside contributors to write about half the books, which will be edi-
ted, designed and produced by PC World and published and distributed by S&S. The bocks, to be
published in trade paperback format, probably under the S&S imprint, will be 250-300 pages
and priced between $10 and $14, an S&S spokesman said. First titles in the series are
scheduled to be published in spring 1984. Initial titles include: "Using a Personal
Computer--A Hands-On Guide"; "Hardware for the IBM PC"; Desk Top Application Software for
the IBM PC"; “"Communications and the IBM PC"; and "Learning and Having Fun with the IBM PC."

Although S&S has limited experience in computer book publishing (the publisher has a hand-
ful of computer titles on its current list), a spokesman said S&S is banking on the boom
in shipments of IBM PCs and the authoritative reputation of PC's editors to recoup its
large investment. The spokesman declined to reveal S&S' sales projections and print runs
for the books. The series will be called the PC World Reference Library.

S&S is also known to be looking to make a move into software publishing and distribution.

O.
'

John Brockman Associates, Inc.

2307 Broadway
New York, New York 10024
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Iy for Microcomputer Users

Agent plans to put programmers with

publishers

Bv Lawrence J. Magid

If John Brockman gets his way,
vou |l buy your computer programs at
a local bookstore, right next to the
Harlequin novels and Snoopy calen-
dars. Brockman is a New York literary
agent who is about to take on a whole
new set of authors: computer pro-
grammers

Brockman started his agency in
1973 to serve 'serious nonfiction au-
thors. ' His client list is impressive and
includes Whole Earth Catalog pub-
lisher Stewart Brand.

Brockman's task as an agent is to ne-
gotiate contracts so that his clientsget.
a larger advance payment and a bigger

share of royalties. He claims that he
can increase a client's take by as much
as 1000% and points to one client
whose advance offer rose from $2000
to $100,000 as a result of Brockman's
representation.

Despite his literary expertise, Brock-
man has his work cut out for him. Sell-
ing books isn't the same as selling
software. The software industry is
dominated by young, mostly West-
Coast, companies who measure their
history in months, not cénturies as do
many book publishers.

None of this phases Brockman. He
believes that book publishers, in the
long run, will invest heavily in the
software business. Ana when they do,
he’ll be the man with the contacts. In
the short run, Brockman's having to
shift at least part of his beat from the
sidewalks of Manhattan to the free-
ways of Silicon Valley.

“There is.very little difference be-
tween a book deal and a software deal.
In each case, an owner of a copyright
is leasing certain rights to a publisher.
The agents’ goal is to enhance the
value of those rights,” says Brockman.

Brockman’'s not tackling the
software industry alone. Many of his

FEBRUARY 28, 1983

literary clients are involved in the com-
puter industry as programmers, jour-
nalists, authors or entrepreneurs. Jim
Edlin, the founding editor ot PC Maga-
zine and current president of Bruce
and James Program Publishers, has
asked, Brockman to help him get his
$49 word-processing program (Word-
Vision! onto bookstore shelves. Edlin.
in turn, is advising Brockman, teach-

ing him the nooks and crannies of the .

new and confusing microcomputer
industry.

Another of Brockman's clients is
David Bunnell, publisher of PC World
Magazine and an author-and former
book editor for Osborne-McGraw Hill.
Bunnell is confident that Brockman
can make some good deals, but
doesn 't think that the book publishers
will take over the software industry.

“Publishing is publishing. Few of
the companies will do well in the

The book business has
been in serious trouble
and publishers are looking
to software as one way out.

software business, but I'm not sure if
some of those companies understand
that software is different from books.
One or two of them might be success-
ful, but there will be room in the mar-
ket for publishing companies that do
software only,” Bunne]l says.

Whether or not they take over, book
companies are bound to have an im-
pact. Wiley, Random House, Warner,
CBS, McGraw-Hill, Addison-Wesley
and Reston have already created
software divisions, though they are
not as well positioned as the leading
independent software companies.

VOLUME 5, NUMBER 9

While book companies may be lacking
in computer knowledge, they have
plenty of business experience and lots
of money.

The book business has been in se-
rious trouble for the last couple of
years, and publishers are looking to
software as one way out. Ironically,
Brockman sees software as both a part
of the companies' salvation and a
source of their current problems. “The
type of people who buy computers are
the same people who would normally
go out and spend $20 for a book.” he
explains. “Now they re spending three
hours a night with the computer.
Books just can't compete.

So Brockman has adopted the old
adage, “If you can't beat ‘'em join 'em.”
He wants to help put the book busi-
ness in the software business and see
to it that he and his clients cash in.

“My goal’is to make money for my
clients, myself and the publishers,”
Brockman says: To accomplish this he
is seeking well-established authors
who are willing to write programs for
high-volume machines such as the
IBM PC. “Eventually, I'll be in_a posi-
tion to discover new talent,” he says.
In the meantime, he's encouraging
successful authors who believe they
could use his help to get a better cut
on their next software deal.

Lawrence J. Magid is the editor of Com-
puter Media Service and vice-
president of Know-How Software
Learning Centers. "

O
§

John Brockman Associates, Inc.
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Book Publishing Gets Software Fever

It seems software publishing is a nat-
ural extension for many book publish-
ers, but a more unlikely segment of
the book-publishing community is get-
ting involved. Even: literary agents,
like the prestigious John Brockman
Associates Inc., in New York, are
getting into software.

“I wrestled a long time with the
methods we might use to become an
agency for software authors as well as
book authors,” says John Brockman,
president of John Brockman Asso-
ciates Inc., an established literary
agency in New York. | finally realized
that | didn’t have to hire a bunch of ex-
perts and buy a lot of equipment. All |
had to do was pick up the phone. We
already had the hard part put together
— an organization with a solid reputa-
tion and contacts with experts in the
computer field and many other indus-
tries.”

His agency's experience in arranging
contracts and distribution channels
match up with the needs of software
authors. “A computer program is no

January 10, 1983

different from a book,” says Brock-
man. “It just happens to run on a ma-
chine. The author of the program
needs representation and distribution
help just as much as the book author,
and the same general principles ap-
ply."”

Brockman sees the book business
suffering as the computer becomes a
common appliance in the average
American home. “The book business
is already feeling the impact of the
home computer,” he says. “People
are sitting in front of the computer
console and not in the easy chair with
a book. That scene will become wide-
spread, and those same people will be
demanding a more diverse and more
affordable selection of software, just
as they have in books.

“Our agency will supply the services
for the authors and publishers who
will be meeting that demand. There
will be millions of potential software
buyers in a very short time, creating a
tremendous demand for new software
products.” W

LSS

John Brockman Associates, Inc.

2307 Broadway
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John Brockman Associates to
Represent Software Authors

John Brockman Associates, the New
York literary agency, has announced
plans to represent software authors and

At the same ume, Brockman Asso-
ciates announced that it had been re-
tained as the exclusive agent for Bruce

to work with its 200 nonfiction authors
to develop software products

& James, Program Publishers, for dis-

tribution of its “*Vision"' line of soft-
The firm said it plans to specialize in ware programming through traditional

programs that run on *‘new-generation, publishing channels as well as explor-

high-volume machines™ and will also ing “‘untapped’’ possibilities for pub-

represent software publishing compa- lishing software programs

nmes in “'negotiating distribution deals,

copublishing arrangements or joint ven-

tures with larger firms.’

Softeletter
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agency,
ishers now.
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@ HOW BOOKSTORE DISTRIBUTION WORKS

One book expert who's paying a lot of attention to software these days

is literary agent John Brockman. By this time next year, Brockman says,
he expects that bookstores will be the single most important distribution
channel for personal computer software. At the same time, he believes
bookstores will force a major reduction in program prices--to below the
$50.00 mark. "And that will be a top-of-the-line price," Brockman says.

Brockman has a stake in believing his own forecasts: he's trying to
establish his agency as a major negotiator in micro-software publishing
and distribution. His first client: Bruce & James Program Publishers,

Inc., which is promoting a word processing title for the IMB PC priced
at $49.95. Just this week, Brockman finished negotiating "a major
distribution deal" for the B&J program, called WordVision.

Brockman notes that bookstore distribution has become highly
concentrated. Four companies--two chains that buy direct plus two
distributors--control 50-60% of all book distribution. For the major
book publishers, some 70% of their unit volume moves through just 40
accounts.

Retailers generally buy at a 45% discount off the cover price, Brockman
explains, but the product is fully returnable--which means the publisher
takes all the risk for unsold product. Increasingly, says Brockman, the
major chains have a single buyer who works just on computer books, a
trend that is likely to carry over to computer programs.

With distribution deals,'Brﬁ§z§BgAargues, the publisher "is renting a

sales force for 25% of the price." Whether a software company
ends up distributing through a book publisher or a wholesaler, the
software company is responsible for marketing and promotion; the
distributor takes care of selling, warehousing, shipping, billing, and
collecting.

John Brockman, John Brockman Associates, Inc., 2307 Broadway, New York,
N.Y. 10024. 212/874-0500.
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ALSOP'S FABLES

By Stewart Alsop

Editor _T

Three for the Money: Microcomputer Software is in the midst of taking 2
major step forward. Three new products are responsible; VisiCorp's VisiOn,
Apple's Lisa, and Bruce & James' WordVision.

The fundamental pro each tries to solve Is the “user interface”
(ICHH!), the manner in which an untrained person learns to use a program.
Each product has its own approach to solving the problem, all three based to
different degrees on an approach developed by Xerox on their Star cemput-
er. While none is available for purchase yet, each has the opportunity to re:
shape the industry.

Lisa (which we have not seen, but have had described to us) solves the prob-
lem with very powerful hardware combined with very powerful software.
The two significant facts about the product are that it's proprietary and ex-
pensive. The product will probably
be popular, will probably help Apple
maintain its position in the industry,
but will probably not have a funda-
mental effect on the industry and its
product. VisiOn (which we have seen
in prototype), on the other hand,
solves the problem with software
alone: a hardware interface (Visi-
Host) coupled with an applications
software interface (VisiOn). The
product is not as slick as Lisa but it is
somewhat less expensive when fully 1 e 7
configured, and VisiCorp says it in e —
tends to be completely open about
the technical specifications. If the
company can complete the product -
as promised (2 major challenge), per- Lisa's high-resolution screen dis-
suade vendors to adopt VisiHost to  plays up 10 four integrated software
their machine (another major chal- applications simultaneously
lenge as it is VisiCorp's first OEM
marketing effort), and persuade other software developers to adopt their ap-
plications to VisiOn (vet another major challenge as those other developers l
already compete with VisiCorp), this product has the potential to change the xj
way the industry is structured. If VisiCorp fails on any one challenge, well .

WordVision (which we have also seen in prototype) also solves the problem
with software alone. WordVision is 2 word processor — 2 good one — that’s
the first in a line of ten Vision products. All have 2 common interface that's 2
crude but attractive and colorful version of the Star's (and Lisa's and Vi-
siOn’s). The wild card that makes WordVision 2 contender in this particular
scenario is Bruce & James's pricing strategy. Retail price is $49.95. At that
price, the Vision products could flood the market before Lisa or VisiOn have
a real chance to make their mark. If Bruce & James completes the series as
promised, if they obtain wide distribution, if they operate profitably . . .
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LITERARY AGENT HELPS SOFTWARE COMPANIES SIGN UP DISTRIBUTORS

A New York literary agency is cashing in on both sides of the coin when it
comes to software. The usual role of a literary agent is to represent authors in
their dealings with publishers. But John Brockman Associates Inc. is entering the
software field by representing publishers as well as authors. Not simultaneously,
of course. First, Brockman represents software authors in negotiating for
publishing contracts with established vendors.

Then, separately, Brockman represents software publishing companies in
negotiating distribution deals, co-publishing arrangements, and joint ventures
with larger firms. Additionally, the firm plans to represent book authors,
individuals, and institutions with special information and expertise that can be
used in the development of software products.

One of its first clients is Bruce & James Program Publishers Inc.,
representing that company in obtaining distribution of its new Vision line. (John
Brockman Associates Inc., 2307 Broadway, NYC 10024. 212-874-0500)

O
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InfoViews

Unethical editors con authors out of fame
and fortune

Silicon Tattler/ Hank Harrison

This week we begin Hank Harrison's
new column, The Silicon Tattler—a
compendium of observations and in-
sights by the former editor of Dr.
Dobb'’s Journal.—Editors.

Book publishing in America has a
long and respectable tradition, but
these traditions seem to fall by the
wayside when competitive pressure
builds and when opportunists and
carpetbaggers jump into the field with
scams designed specifically to victim-
ize the more talented, sometimes less
assertive, people.

Marketing and publishing textbooks
is often a bizarre and convoluted busi-
ness. Sometimes in the process some
otherwise ethical publishers turn a
blind eye to certain shenanigans that
transpire at the acquisition level.

. My advice to any documentation
author is simple and well cured over
many years of trade-book experience
(the rule now applies to software proj-
ects as well). First, be patient, and find
a "hi-tech” agent, such as the John
Brockman Agency in New York, or an
attorney who specializes in “hi-tech”
projects.

Never share top billing with a ghost
writer on the sly uniess the coauthor
actually does 50% of the original, cre-

ative blood, sweat and tears brain ——

work. } 1 !
In other words, it pays to know the i O-

difference between writing and edit- ‘ ‘ i

ing. @

John Brockman Associates, Inc.

2307 Broadway
MARCH 28, 1983 VOLUME 5, NUMBER 13 New York, New York 10024
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John Brockman

President

February 15, 1983

Esther Dyson

The Rosen Electronics Letter
200 Park Avenue

New York, NY 10166

Dear Esther Dyson:

I have read several recent editions of your newsletter with
! great interest and have been meaning to write to you with regard
| to the possibility of your writing a trade book, either as

an individual or on behalf of the "Newsletter.,"

This literary agency has a reputation in the business for working
with serious thinkers in translating their ideas and information
: into successful, commercial books. Some examples are: The Comp-
; lexity Hypothesis (forthcoming, Viking) by our muatual friend David
Warsh, The Clever Invention by John Case (forthcoming, Morrow),
The Next Whole Earth Catalog ed. by Stewart Brand (Random House),
' The PC World Reference Library produced by PC world Books, PC Power
by Jim Edlin and David Bunnell (forthcoming), Pilgrim in the Micro-
world by David Sudnow (forthcoming, warner), The Cosmic Code by
Heinz Pagels, The Gnostic Gospels by Elaine pagels, The Turning
Point by Fritjof Capra, and The Dancing Wu Li Masters by Gary Zukav.

I am enclosing some material about this agency including a press
announcement we are sending out this week about our entry into
the software market as "software agents." I hope to hear from
you.

Sigcerely yours,

John Brockman

| JB:dd
encl.
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Bruce & James, Program Publishers, Inc.

THE VISION LINE

“People-Literate Programs” for New-Generation Personal Computers

WORDVISION

Writing tool

Goes beyond traditional “word proc-
essing” to facilitate the process of
personal writing —from homework
papers to poems to merger proposals.
At a suggested retail price of $49.95
WORDVISION offers buyers power
comparable to programs listing for
ten times more, yet it is substantially
easier to learn and use.

Powerpacks:

Spelling checker, on-line thesaurus,
style checker, letter writing aids,
author’s aids (footnoting, indexing),
programmer’s aids, translation aids,
advanced features, number handling
(decimal tabbing, column moves,
calculation), hardware adaptation

(for additional printers, displays, etc.)
List merging.

FACTVISION

Outline organizing tool

Organizes information in outline form
with virtually infinite levels of inden-
tation; recalls and displays only the
levels you command, but can expand
instantly to show greater detail on
command.

Powerpacks:

Factpack electronic reference tools
(travel guides, classified directories,
etc.), advanced features.

FILEVISION

Card file organizing tool

Organizes information index-card
style, but adds all the power for sor-
ting and selection that a computer can
provide

LISTVISION

List organizing tool

For organizing information that fits
easily into a simple list format. Can
be used with WORDVISION and
form-letter Power-pack to produce
letters with variable fill-ins.

MATHVISION

Calculation tool

Simplifies use of mathematical formu-
las; good for “what-if" use where
calculations are linear instead of
spread-sheet style. Can show calcula-
tion process step-by-step for educa-
tional purposes.

Powerpacks:
Formulapacks for geometry, engineer-
ing, navigation, etc.; Lessonpacks for
math study.

CHARTVISION

Visualizing tool

Turns numbers into pictures; can take
results from other programs that do
calculations, or values entered by
hand, and produce graphs and charts
visualizing the relationship of the
numbers,

DRAWVISION

Art tool

Does for pictures what WORD-
VISION does for the written word;
an electronic set of graphic artist’s
tools — from paint and palette and
protractor to a computer version of
press-on lettering,

Powerpacks:

Symbol sets, typeface sets, printer
and plotter adapters

CALCVISION

Spreadsheet tool

A “people-literate” improvement

on the electronic spreadsheet and
modeling tools that first demons-
trated the power of good programs to

sell personal computers.

Powerpacks:
Ready-to-use models for real-estate
and other common needs.

BOSSVISION

Computer operating tool

An enhancement to standard com-
puter, disk operating systems that
eliminates need for “computer-
literacy.” Extends the simplicity of
the “Vision Interface” to house-
keeping chores such as copying and
renaming files.

TALKVISION

Communication tool

A powertul assist to computer
telecommunication, electronic mail,
and access to resources of distant
computers.

DESKVISION

Office tool

Electronic enhancements of the tools
found on an average office desk —
calendar, calculator, address book,
memo pad and the like.

Programs in the Vision line will be
introduced first for use on the IBM
Personal Computer. Versions for the
Commodore 64 computer will be in-
troduced soon afterward. Bruce &
James will then continue to introduce
versions for other new-generation
personal computers.




TECHNO-NATIONALISM
by Gerard K. O'Neill
Simon & Schuster (Alice Mayhew)

JENNIFER: BOOK NINE
by Michael Perkins
Richard Gallen (Joanie McDonnell)

NATURE GUIDE TO NEW
ENGLAND

by Richard Rabkin & Jacob Rabkin
Holt Rinehart (Marion Wood)

FULL POTENTIAL
by Robert Radin
McGraw-Hill (Cynthia Merman)

THE LETTERS OF H.D.
b{ Janice Robinson
Houghton Mifflin (Tom Hart)

COLETTE’S SLIM CUISINE
by Colette Rossant
Morrow (Narcisse Chamberlain)

N}L%ROCOSMOS: THE MAGIC OF
L -

by Dorion Sagan & Lynn Margulis
Summit (Jim Silberman)

THE FIRST STEP: A GUIDE FOR
THE NEW JEWISH SPIRIT

by Reb Zalman Schachter-Shalomi
with Donald Gropman

Bantham (Nessa Rapoport)

THE CONE OF TIME
by Michael Schacker
St. Martins (Kermit Hummel)

WEATHER PERMITTING
by Stephen Schneider &
Randi Londer

Sierra Club (Jon Beckmann)

THE BEAR BOOK
by Paul Shepard & Barry Sanders
Viking (Barbara Burn)

THE SECOND FIRE: SEXUAL
ENERGY

by June Singer

Anchor (Loretta Barrett)

OF MICE AND MOLECULES:
POLLUTION AND HUMAN
SURVIVAL

by Eric Skjei and Donald Whorton, M.D.
Dial (Rick Kot)

THE RISE OF INDUSTRIAL
AMERICA:
A PEOPLE’S HISTORY, 1870-1901
mf Page Smith

cGraw-Hill (Gladys Carr)

CITY SQUIRRELS
by Grace Spruch
orrow (Jim Landis)

PILGRIM IN THE MICROWORLD
l‘%’ David Sudnow
arner (Reid Boates)

UNTITLED POPULAR PIANO
PLAYING BOOK

by David Sudnow & Stephen Krug
Morrow (Jim Landis)

THE DOORS: THE ILLUSTRATED
HISTORY
by Danny Sugerman

orrow (Jim Landis)

SOMEONE IS TRYING TO KILL
HARRY HOUDINI

by Michael Talbot

Avon (Beth Rashbaum)

IN THE SHADOW OF THE RISING
SUN

by Samuel Jared Taylor

Morrow (Bruce Lee)

THE AGING PARENT
by David Tomb, M.D.
Viking (Bill Strachan)

IN AFGHANISTAN: AN AMERICAN
ODYSSEY

by Jere Van Dyk

Coward McCann (Tom Miller)

MAXIMUM LIFE SPAN
by Roy Walford, M.D.
Norton (George Brockway)

THE OLDEST THERAPY
by Roger Walsh
Morrow (Jim Landis)

THE COMPLEXITY HYPOTHESIS
by David Warsh
Viking (Bill Strachan)

WATERSHEDS
by Peter Warshall
Sierra Club (Danny Moses)

IN PRAISE OF OUR PLANET
by Louise B. Young
Little Brown (Chris Coffin)

THE SUSTAINABLE CITY
by Sim Van der Ryn
Macmillan (Wendy Goldwyn)

1984

UNTITLED ON EATING
DISORDERS

by Gloria Arenson

Rawson Associates (Eleanor Rawson)

ANGEL’S FEAR
tg Gregory Bateson
utton (Bill Whitehead)

FRONTIERS OF SCIENCE
by John Boslough
ial (Juris Jurevics)

EINSTEIN, GERTRUDE STEIN,
WITTGENSTEIN AND
FRANKENSTEIN: THE SCIENCE
UNIVERSE

by John Brockman

Viking (Bill Strachan)

UNTITLED ON ECONOMICS
t'?' George Brockway
arper & Row (Michael Bessie)

THE CAPRA DIALOGUES: A
PHYSICIST EXPLORES HEALTH
by Fritjof Capra

Simon & Schuster (Alice Mayhew)

FIGHTING CRIME
by Elliott Currie
Pantheon (Sara Bershtel)

THE SEARCH FOR THE
SUPERFORCE

by P.C.W, Davies

Simon & Schuster (Alice Mayhew)

THE FUTURE OF SCIENCE
by Gerald Feinberg
Simon & Schuster (Alice Mayhew)

OPEN CHANNEL

by Willis Harmon and Howard
Rheingold

Tarcher (Jeremy Tarcher)

QUANTUM REALITY
by Nick Herbert
Doubleday (Philip Pochoda)

FROM BURNOUT TO BALANCE
by Dennis Jaffe and Cynthia Scott
McGraw-Hill (Cynthia Merman)

TYPE C BEHAVIOR
by Bob Kriegel
Doubleday (Philip Pochoda)

THE UNRULY EMPIRE: MOSCOW'S
EAST EUROPEAN DILEMMA

by F. Stephen Larrabee

Random House (Clara Glowcziewski)

VITAMIN Br
by Brian Leibovitz
Dell (Susan Moldow)

STRIP TEASE
by Lauri Lewin
Morrow (Jim Landis)

HOW TO START MAKING MONEY
BEFORE YOU HAVE TO

by Peter Livinﬁston

Atlantic Monthly (Melanie Kroupa)

ENERGY UNBOUND
by Amory and L. Hunter Lovins
Sierra Club (Danny Moses)

THE LEAST POPULAR CAUSE
by Jerry Mander
Sierra Club (Jon Beckmann)

SURGERY: CAN YOU AVOID IT?
by David McLanahan, M.D. and
Sandra McLanahan, M.D.

Dell (Susan Moldow)

THE MULTINATIONALS

by Milton Moskowitz, Robert
Levering & Michael Katz
Macmillan (Patrick Filley)

THE EVOLUTION OF SEX
!%v Dorion Sagan and Lynn Margulis
ale (Ed Tripp)

ON GROUP VIOLENCE
by Jan Schreiber
Prentice-Hall (John Kirk)
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LIVING A HE MOVIES
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P n (e H
LIVIN( I'H THE FLOWERS
by Denise Diar
M Ay
THE HOME SATELLITE TV
REVOLUTION
by Anthony Eastor

Seaview (Anne Kostick)

EQUAL TO THE TASK: HOW
WORKING WOMEN ARI
MANAGING IN CORPORATI
AMERICA

by Susan Easton an Mills &
Diane Winokur

Seaview (Anne Kostick

THE VASECTOMY BOOK

by Michael Feldberg & M
Goldstein, M.D
Tarcher (lanice Gallagher

CLASSIFIED LOVI

by Sherri Foxmar
il this Mern
McGraw-Hill (Cyr a M¢

NUCLEAR WITNESSES: INSIDERS

SPEAK OUT
by Leslie Jane Freeman

Norton (Ed Barber

RADIATION AND HUM \]
1

HEALTH

bv lohn Gof an M D

Sterra Club (Dar Moss

PURE STOKI
by John Grissim
Harper & Row (Hugh Van Dusen)

PRINCIPLES OF LSD
PSYCHOTHERAPY

by Stanislav Grof, M.D
Hunter House (Isha Francis)

CODE BLUE: A NURSE'S TRUE
LIFE STORY

by Barbara Huttmann, R.N
Morrow (Elizabeth Knappman)

MOKSHA
by Aldous Huxley

larcher (Jeremy Tarcher)

THE MYTH OF THE GREAT SECRET

bv Edwin Clark Johnson

Morrow (Jim Landis)

EINSTEIN'S SPACE AND VAN
GOCGCH’S SKY: THE FACES OF
REALITY

by Lawrence LeShan & Henry
Margenau

Macmillan (Marion Wheeler)

THE MECHANIC AND THI
GARDENER

by Lawrence LeShan

Holt Rinehart (Jennifer Josephy)

EVERYBODY'S BUSINESS

AN ALMANAC

by Milton Moskowitz, Robert
Levering & Michael Katz

Harper & Row (Clayton Carison)

BRITTLE POWER: ENERGY
STRATEGY FOR NATIONALI
SECURITY

Amory & Hunter Lovins
Brick House (Jack Howell)

SONS OF HARVARD: THE CLASS

OF ‘67

:-A IA'E". \\1.:4'"t:.-’
Mor J Landis)
}

THE HIGH FRONTIER: HUMAN
COLONIES IN SPACE
by Gerard K. O'Neill

Anchor (Philip Pochoda)

2081: A HOPEFUL VIEW OF TH!
HUMAN FUTURI
by Gerard K. O'Neill

s>1mon & Schuster (Alice Mayhew)

THE COSMIC COD}

Alice Mavhew
SHAMAN WOMAN/MAINLINE !
by Cynthia Palmer & Michael
Horowitz

Viorrow (Alison Brown)

JENNIFER: BOOK ONI
by Michael Perkins

Richard Gallen (Joanie McDonnell)

JENNIFER: BOOK FIV}
by Michael Perkins

Richard Gallen (Joanie McDonnell)

A GUIDE TO THE NEW MEDICINI
WHAT WORKS, WHAT DOESN’]
by Hank Pizer

Morrow (Elizabeth Knappman)

AMERICAN WOMEN IN |JAZZ
by Sally Placksin
Seaview (Anne Kostick)

NATURE GUIDE TO THE GREAT
CIRCLI

by Richard & Jacob Rabkin

Holt Rinehart (Marion Wood)

ADY

H.D.: THE LIFE AND WORK OF AN

AMERICAN POET
by lanice Robinson
Houghton Mifflin (John Russell)

THE COMPLEX CARBOHYDRATI
HANDBOOK

by Shirley Ross

Morrow (Bob Bender)

COLETTE ROSSANT'S
AFTER—FIVE
GOURMET

by Colette Rossant

Random House (Charlotte Mayerson)

THE HAMMER
by Dave Schultz & Stan Fischler
Summit (Jon Segal)

LETTING GO OF STRESS
by Jackie Schwartz
Pinnacle (Carol Garland)

NIGHT VISION: CONFESSIONS OF

GIL LEWIS, PRIVATE EY1
by John Sedgwick
Simon & Schuster (Fred Hills)

NATURE AND MADNESS
by Paul Shepard
Sierra Club (Jon Beckmann)

U.S.S.R.: THE CORRUPT SOCIETY
by Konstantin Simis
Simon & Schuster (Michael Korda)

THIN ICE: A SEASON IN HELL
WITH THE NEW YORK RANGERS
by Larry Sloman

Morrow (Jim Landis)



TRIAL BY FIRE: A PEOPLE'S
HISTORY OF THE CIVIL WAR
by Page Smith

cGraw-Hill (Gladys Carr)

BREAST IS BEST
by Andrew Stanway
American Baby (Phyllis Evans)

THE DELICATE DEPENDENCY:
A NOVEL OF THE VAMPIRE LIFE
by Michael Talbot

Avon (Susan Moldow)

THE SPORT DIVING CATALOG
by Herb Taylor
St. Martins (Ashton Applewhite)

REMEMBERING SONG
by Fred Turner
Viking (Barbara Burn)

TOUGHLOVE
by David & Phyllis York, Ted Wachtel
Doubleday (Susan Schwartz)

1983

FALLING IN LOVE AND LOVE
by Francesco Alberoni
Random House (Jonathan Galassi)

THE PHILIPPINE COOKBOOK
by Reynaldo Alejandro
Coward McCann (Tom Miller)

UNTITLED ON MARGARET MEAD
AND GREGORY BATESON

by Mary Catherine Bateson

Morrow (Pat Golbitz)

THE GODDESSES IN
EVERYWOMAN

by Jean Bolen, M.D.
Tarcher (Jeremy Tarcher)

STEPHEN HAWKING’S UNIVERSE
by John Boslough
Morrow (Elizabeth Knappman)

THE THROWING MADONNA:
FROM NERVOUS CELLS TO
HOMINID BRAINS

by William Calvin

McGraw-Hill (Tim McGuiness)

UNTITLED ON THE
MICROCOMPUTER INDUSTRY
by John Case

Morrow (Hillel Black)

FEEL SAFER
by Michael Castlemen
Simon & Schuster (Fred Hills)

THE T.V. SATELLITE HANDBOOK
by Anthony T. Easton
oward Sams (John Obst)

GIFT OF THE MUSE: POETRY AND
ALTERED STATES OF
CONSCIOUSNESS
by John Farrell

olt Rinehart (Judy Karasik)

UNTITLED MEDICAL BOOK
by Tom Ferguson, M.D.

& David Sobel, M.D.

Summit (Jim Silberman)

THE FIFTH GENERATION: JAPAN'S

COMPUTER CHALLENGE TO THE

WORLD

by Edward A. Feigenbaum & Pamela
cCorduck

Addison Wesley (Chris Kuppig)

THE HOCKEY ENCYCLOPEDIA
by Stan and Shirley Fischler
Macmillan (Patrick Filley)

HOW TO MAKE LOVE TO
ANYTHING

by Sherri Foxman

Warner (Nancy Neiman)

THE CANCER SURVIVORS
by Judith Glassman
Dial ( Frances McCullough)

THE ASIA CATALOG
by Janet Goldenberg
Clarkson Potter (Carol Southern)

DIFFERENT DRUMMERS: DISSENT
IN AMERICA

by John L. Gwaltney

Random House (Erroll MacDonald)

SKIN ROLLING
by Jerry Harvey
orrow (Alison Brown)

THE THIRD WORLD NUCLEAR
WAR

by Pat Heffernan, Amory & Hunter
Lovins

Morrow (Maria Guarneschelli)

THE ECONOMICS OF THE ILLEGAL
SECTOR

by James Henry

Norton (George Brockway)

THE RISING SUN
NEIGHBORHOOD NEWSLETTER
by Anne Herbert

Random House (Rob Cowley)

QUANTUM SOUP: FORTUNE
COOKIES IN CRISIS

by Al Huang

E.P. Dutton (Bill Whitehead)

IN SEARCH OF GOD IN THE
SEXUAL UNDERWORLD

by Edwin Clark Johnson
r\zormw (Jim Landis)

THE AD GAME
ﬂ' Judith A. Katz
arper & Row (Jeanne Flagg)

HOW TO DESIGN YOUR OWN LIFE
EXTENSION PROGRAM

by Saul Kent

Morrow (Jim Landis)

THE WINNER OF THE SLOW
BICYCLE RACE

by Paul Krassner

St. Martins (Les Pockell)

ECONOMIC GROWTH/ECONOMIC
JUSTICE
l}:{ Robert Kuttner

oughton Mifflin (Robie Macauley)

THE 100 BEST CORPORATIONS TO
WORK FOR IN AMERICA

by Milton Moskowitz,

Robert Levering & Michael Katz
Addison Wesley (Doe Coover)

A DAY AT A TIME: HOME CARE
FOR THE DYING

by Deborah Little

Dial (Rick Kot)

HOW TO GIVE GOOD PHONE
tr:/{ Peter Livingston
orrow (Jim Landis)

FINAL JUDGMENT: MY LIFE AS A
SOVIET DEFENSE ATTORNEY

by Dina Kaminskaya

Simon & Schuster (Michael Korda)

THE COST OF LOVING: WOMEN
AND THE NEW FEAR OF
INTIMACY

by Megan Marshall

Putnams (Diane Reverand)

BEGINNING TOGETHER: A DIARY
OF DISCOVERY FOR YOU AND
YOUR BABY

by Rochelle Mayer

St. Martin’s Préss (Barbara Anderson)

THE HEAVENLY BODY
by Sandra McLanahan, M.D.
Avon (Beth Rashbaum)

EXECUTIVE MICROPOWER
by James McNitt
Simon & Schuster (Bob Bender)

MIND WARS: PROBING THE
MILITARY POTENTIAL OF
PARAPSYCHOLOGY

by Ron McRae

St. Martins (Les Pockell)

AMERICAN BEST SELLERS
by Molly McGrath
Morrow (Narcisse Chamberlain)

THE HELIX AND THE SWORD
by John McLoughlin
Doubleday (Hugh O’Neill)

THE NINE AMERICAN LIFESTYLES
by Arnold Mitchell
N{acmillan (Jeff Neuman)

DISMANTLING THE UNIVERSE
by Richard Morris
Simon & Schuster (John Herman)

EVOLUTION AND HUMAN
NATURE

by Richard Morris

Putnams (Faith Sale)

CLASS STRUGGLE IS THE NAME
OF THE GAME
by Bertell Cllman

orrow (Jim Landis)




RICH KIDS
by John Sedgwick
Morrow (Pat Golbitz)

LUSTFULLY YOURS, SEKA
by Seka
Dell (Susan Moldow)

ORIGINS: HOW LIFE BEGAN ON
EARTH

by Robert Shapiro

Summit (Jim Silberman)

THE STRATEGIES OF

BEING FEMALE

by Evelyn Shaw and Joan Darling
Harvesfer (John Spiers)

SPACE CAREERS
by Charles Sheffield and Carol Rosin
Morrow (Nick Bakalar)

CONSUMER’S GUIDE TO POISON
PROTECTION

by Harold Silverman

Avon (Judith Riven)

DEALING WITH ANDROPOV
by Dmitri Simes
Franklin Watts (Peggy Tsukahirg)

THE BIG CHILL
by Eve Pell
Beacon (Mary Ann Lash)

NATURAL FOODS ALMANAC
by Shirley Ross
World Almanac (Jane Flatt)

John Brockman Associates, Inc.

2307 Broadway

SENIOR CITIZEN'S DRUG BOOK
by Harold Silverman
Bantam (Toni Burbank)

GRANTS HANDBOOK
by Graig Smith
Harper & Row (Hugh Van Dusen)

UNTITLED PEOPLE’S HISTORY OF
THE UNITED STATES (1902-1945)

by Page Smith

McGraw-Hill (Gladys Carr)

DR. PROGRAM: THE STORY OF A
TERMINAL OBSESSION

by David Sudnow

McGraw-Hill (Gladys Carr)

INDOOR AIR QUALITY AND YOUR
HEALTH

by Isaac Turiel

Summit (Arthur Samuelson)

MIND AND THE NEW PHYSICS
by Fred Alan Wolf
Macmillan (Charles Levine)

THE TOUGHLOVE SOLUTION
by David and Phyllis York and
Ted Wachtel

Doubleday (Susan Schwartz)

A GREATER GOOD: POTENTIALS
FOR AN INTELLIGENT ECONOMY
by Robert Zevin

Houghton Mifflin (Austin Olney)

PHYSICS AND CONSCIOUSNESS
by Gary Zukav
Simon & Schuster (Alice Mayhew)

New York, New York 10024

1985

ROBERT LOWELL: THE FALL INTO
HISTORY — A BIOGRAPHY

by Paul Mariani

Morrow (Maria Guarneschelli)

ADAM, EVE, AND THE SERPENT
by Elaine Pagels
Random House (Jason Epstein)

THE LOSERS
by Gilles Quispel
Random House (Jason Epstein)

BIOGRAPHY OF WALLACE
STEVENS

by Joan Richardson

Morrow (Jim Landis)

BIOGRAPHY OF D.H. LAWRENCE
by Janice Robinson
Morrow (Jim Landis)

UNTITLED ON DRUGS
by Harold Silverman
Dell (Susan Moldow)

UNTITLED PEOPLE'S HISTORY OF
THE UNITED STATES (Vol. Vi)

by Page Smith

McGraw-Hill (Gladys Carr)

DR. WALFORD'S 120-YEAR DIET
AND HEALTH BOOK

by Roy L. Walford, M.D

Simon & Schuster (Dan Green)

John Brockman

PRESIDENT

Katinka Matson
(212) 874-0500 VICE-PRESIDENT




John Brockman Associates, Inc 2307 Broadway New York, New York 10024 (212) 874-0500

CLIENT LIST -- JANUARY 1933

JOHN BROCKMAN
KATINKA MATSON



KATHRYN ABBE New York, New York
Photographer.
I'WINS ON TWINS.

FRANCESCO ALBERONI Milan, Italy
Sociologist.
Current: FALLING IN LOVE AND LOVE.

GLORIA ARENSON Encino, California
Psvchologist.

HOW TO STOP PLAYING THE WEIGHTING GAME.

Current: UNTITLED ON EATING DISORDERS.

GREGORY BATESON (ESTATE)
Specialist in Ethnology and Anthropology.

THE BALINESE CHARACTER; NAVEN; STEPS TO AN ECOLOGY OF MIND; MIND
AND NATURE.

Current: ANGEL'S FEAR.

MARY CATHERINE BATESON Amherst, Massachusetts
Anthropologist.

OUR OWN METAPHOR.

Current: UNTITLED BOOK ON MARGARET MEAD AND GREGORY BATESON.

RAYMOND BLANK Baltimore, Maryland
Management Consultant.
PLAYING THE GAME: A PSYCHO-POLITICAL STRATEGY FOR YOUR CAREER.

BARRY BLUESTONE Newton, Massachusett

n

Economist.
THE DEINDUSTRIALIZATION OF AME RICA.

JEAN BOLEN, M.D. San Francisco, California
Psychiatrist.

THE TAO OF PSYCHOLOGY.

Current: THE GODDESSES IN EVERY WOMAN.

JOHN BOSLOUGH Arlington, Virginia

Science Writer
Current: FRONTIERS OF SCIENCE; STEPHEN HAWKING'S UNIVERSE.




STEWART BRAND Tiburon, California

Editor, Co-Evolution Quarterly.

THE WHOLE EARTH CATALOG; THE WHOLE EARTH EPILOG; THE NEXT WHOLE
EARTH CATALOG.

JOHN BROCKMAN New York, New York
Epistemologist.

BY THE LATE JOHN BROCKMAN; 37; REAL TIME 1: REAL TIME 22

AFTER BROCKMAN; THE PHILOSOPHER'S GAME; ABOUT BATESON.

Current: EINSTEIN, GERTRUDE STEIN, WITTGENSTEIN, AND FRANKENSTEIN.

GEORGE BROCKWAY New York, New York
Publisher; Economist.
Current: UNTITLED ON ECONOMICS.

BRUCE & JAMES Columbus, Ohio
Computer Software Publishers.
Current: BRUCE & JAMES "VISION'" LINE.

DAVID BUNNELL San Francisco, California
Publisher, PC WORLD.
Current: PC POWER.

WILLIAM H., CALVIN Seattle, Washington
Neurophysiologist.

FRITJOF CAPRA Berkeley, California
Physicist.

THE TAO OF PHYSICS; THE TURNING POINT.

Current: THE CAPRA DIALOGUES: A PHYSICIST EXPLORES HEALTH.

JIM CARROLL New York, New York

Poet.
THE BASKETBALL DIARIES; LIVING AT THE MOVIES.

JOHN CASE Cambridge, Massachusetts
Journalist.

UNDERSTANDING INFLATION.

Current: UNTITLED ON THE MICROCOMPUTER INDUSTRY.




MICHAEL CASTLEMAN San Francisco, California
Expert in Male Sexuality.

SEXUAL SOLUTIONS: AN INFORMATIVE GUIDE.

Current: FEEL SAFER.

ELWYN CHAMBERLAIN Potter Valley, California
Novelist.
GATES OF FIRE,

SUSAN CHACE New York, New York
Journalist.
Current: THE IBM PC; THE IBM PC DICTIONARY.

JOHN CHIRBAN Cambridge, Massachusetts
Psychologist.
Current: WOMEN, MOTIVATION, AND SUCCESS.

PAUL COPPERMAN San Francisco, California
Director, Reading Dynamics Institute.
THE LITERACY HOAX.

ELLIOTT CURRIE Berkeley, California
Sociologist.
Current: FIGHTING CRIME.

P.C.W. DAVIES Newcastle, England

Physicist.

OTHER WORLDS; AT THE EDGE OF INFINITY.

Current: GOD AND THE NEW PHYSICS; THE SEARCH FOR THE SUPERFORCE.

DENISE DIAMOND Bolinas, California
Horticulturalist.
LIVING WITH THE FLOWERS.

RALPH DIORIO Worcester, Massachusetts
Catholic Priest; Healer.
GOD'S CLEAR CHANNEL.

JOHN DIZIKES Santa Cruz, California
Historian.
SPORTSMEN AND GAMESMEN: LIFE IN 19th CENTURY AMERICA.




HUBERT DREYFUS Berkeley, California
Philosopher.

WHAT COMPUTERS CAN'T DO,

Current: PUTTING COMPUTERS IN THEIR PLACE.

SUE EASTON San Francisco, California
Executive Recruiting Consultant.

EQUAL TO THE TASK: HOW WORKING WOMEN ARF MANAGING IN CORPORATE
AMERICA.

ANTHONY T. EASTON San Francisco, California
Telecommunications Expert.

THE HOME SATELLITE TV REVOLUTION.

Current: THE SATELLITE TV HANDBOOK.

JIM EDLIN San Francisco, California
President, Bruce & James Program Publishers.
Cuychp: PC POWER.

JOHN FARRELL Columbia, Marvland
Psychologist
Current: GIFT OF THE MUSE: POETRY AND ALTERED STATES OF CONSCIOUSNESS.

EDWARD A, FEIGENBAUM Palo Alto, California
Computer Scientist.

Current: THE FIFTH GENERAT [ON: JAPAN'S COMPUTER CHALLENGE TO THE
WORLD.

GERALD FEINBERG New York, New York

Physicist,

THE PROMETHEUS PROJECT; WHAT IS THE WORLD MADE OF; CONSEQUENCES OF
GROWTH: PROSPECT FOR A LIMITED FUTURE; LIFE BEYOND EARTH: THE
INTELLIGENT EARTHLING'S GUIDE TO LIFE IN THE UNIVERSE.

Current: THE FUTURE OF SCIENCE.

MICHAEL FELDBERG Boston, Massachusetts
Sociologist.

THE TURBULENT ERA: RIOT AND DISORDER IN JACKSONIAN AMERICA; THE
PHILADELPHIA RIOTS OF 1844; THE VASECTOMY BOOK.

TOM FERGUSON, M.D. [Inverness, California

Current: UNTITLED MEDICAL BOOK.




STAN FISCHLER New York, New York
Journalist.

SLASHING; UPTOWN, DOWNTOWN; THE HAMMER (AUTOGIOBRAPHY OF DAVE
SCHULTZ) .

Current: THE HOCKEY ENCYCLOPEDIA.

SHERRI FOXMAN Cleveland, Ohio
Communications Expert.

CLASSIFIED LOVE.

Current: HOW TO MAKE LOVE TO ANYTHING.

LESLIE JANE FREEMAN New York, New York
Writer.
NUCLEAR WITNESSES: INSIDERS SPEAK OUT.

STEPHEN FRIEDMAN New York, New York
Anthropologist; Psychologist.
Current: CITY WATCHING.

JAMES K. GALBRAITH Cheverly, Maryland
Economist.
Current: UNTITLED ON ECONOMICS.

WENDE DEVLIN GATES New York, New York
Writer.
WHAT IS YOUR DOG SAYING? WHAT IS YOUR CAT SAYING?: NEWBORN BEAUTY.

FRANCES GILL New York, New York
Photographer.
TWINS ON TWINS.

JUDITH GLASSMAN New York, New York
Writer.
Current: THE CANCER SURVIVORS AND HOW THEY DID IT.

JOHN W. GOFMAN, M.D. San Francisco, California
Medical Physicist.

WHAT DO WE KNOW ABOUT HEART ATTACKS; DIETARY PREVENTION AND
TREATMENT OF HEART DISEASE; CORONARY HEART DISEASE; POPULATION
CONTROL THROUGH NUCLEAR POLLUTION; POISONED POWER: THE CASE
AGAINST NUCLEAR POWER; RADIATION AND YOUR HEALTH.




JANET GOLDENBERG San Francisco, California
Editor.
Current: THE ASIA CATALOG.

MARC GOLDSTEIN, M.D. New York, New York
Urologist.
THE VASECTOMY BOOK.

JOHN GRISSIM Stinson Beach, California

Writer.

COUNTRY MUSIC: WHITE MAN'S BLUES; WE HAVE COME FOR YOUR DAUGHTERS;
BILLTARDS HUSTLERS & HEROES, LEGENDS & LIES, AND THE SEARCH FOR
HIGHER TRUTH ON THE GREEN FELT; THE LOST TREASURE OF THE CONCEPCION.
Current: PURE STOKE.

STANISLAV GROF, M.D. Big Sur, California
Psychiatrist.

REALMS OF THE HUMAN UNCONSCIOUS; THE HUMAN ENCOUNTER WITH DEATH;
BEYOND DEATH; PRINCIPLES OF LSD PSYCHOTHERAPY.

Current: JOURNEYS BEYOND THE BRAIN.

JOHN L. GWALTNEY North Eastham, Massachusetts
Anthropologist.

DRYLONGSO: A SELF-PORTRAIT OF BLACK AMERICA.

Current: DIFFERENT DRUMMERS: DISSENT IN AMERICA.

CHARLES HAMPDEN-TURNER Berkeley, California
Psychologist.
RADICAL MAN; SANE ASYLUM; MAPS OF THE MIND.

WILLIS HARMAN San Francisco, California
Futurist.
Current: OPEN CHANNEL.

MICHAEL HARNER Silvermine, Connecticut
Anthropologist; Novelist.

THE JIVARO: PEOPLE OF THE SACRED WATERFALLS; HALLUCINOGENS AND
SHAMANISM; CANNIBAL; THE WAY OF THE SHAMAN.

BENNETT HARRISON Brookline, Massachusetts
Economist.
THE DEINDUSTRIALIZATION OF AMERICA.




JERRY HARVEY New York, New York
Skin Therapist.
Current: SKIN ROLLING.

PATRICK HEFFERNAN Novato, California
Technology Assessment Engineer
Current: THE THIRD WORLD NUCLEAR WAR.

JAMES HENRY Tuckahoe, New York
Economist.
Current: THE ECONOMICS OF THE ILLEGAL SECTOR.

ANNE HERBERT Oakland, California
Managing Editor, Co-Evolution Quarterly.
Current: THE RISING SUN NEIGHBORHOOD NEWSLETTER.

NICK HERBERT Boulder Creek, California
Physicist.
Current: QUANTUM REALITY.

HIGH TIMES New York, New York
Magazine.
Current: HIGH TIMES BOOK SERIES.

ERICH HOYT Vancouver, British Columbia
Photographer; Writer.
THE WHALE CALLED KILLER.

AL HUANG Urbana, Illinois
T'ai Chi Master.

EMBRACE TIGER, RETURN TO MOUNTAIN.

Current: QUANTUM SOUP: FORTUNE COOKIES IN CRISIS.

BARBARA HUTTMANN Lafayette, California
Registered Nurse.

THE PATIENT'S ADVOCATE: THE COMPLETE HANDBOOK OF PATIENT'S RIGHTS;
CODE BLUE: A NURSE'S TRUE LIFE STORY.

DENNIS JAFFE Mill Valley, California
Psychologist.
Current: FROM BURNOUT TO BALANCE




EDWIN CLARK JOHNSON Austin, Texas
Philosopher.

THE MYTH OF THE GREAT SECRET.

Current: IN SEARCH OF GOD IN THE SEXUAL UNDERWORLD.

BRUGH JOY, M.D. Lucerne Valley, California
Medical Doctor; Spiritualist.
JOY'S WAY.

DINA I. KAMINSKAYA Washington, D.C.
Soviet Lawyer.
Current: FINAL JUDGMENT: MY LIFE AS A SOVIET DEFENSE ATTORNEY .

JUDITH A. KATZ New York, New York
Writer.

THE BUSINESS OF SHOW BUSINESS.

Current: THE AD

CAROL TOMLINSON-KEASEY Riverside, California
Child Psychologist.
CHILD'S EYE VIEW.

SAUL KENT Hol | ywood, Florida

Life-Extension Expert,
FUTURE SEX: THE LIFE-EXTENSION REVOLUTION.
Current: HOW TO DESIGN YOUR OWN LIFE EXTENSION PROGRAM.

PAUL KRASSNER San Francisco, California
Satirist.
Current: THE WINNER OF THE SLOW BICYCLE RACE -- AN AUTOBIOGRAPHY.

M

BOB KRIEGEL Muir Beach, California
Psychologist.

INNER-SKIING.

Current: TYPE C BEHAVIOR.

ROBERT KUTTNER Brookline, Massachusetts
Journalist.

THE REVOLT OF THE HAVES.

Current: ECONOMIC GROWTH, ECONOMIC JUSTICE.

GEORGE LAKOFF Berkeley, California

Psycholinguist.
METAPHORS WE LIVE BY.




F. STEPHEN LARRABEE Washington, D.C.
National Security Expert.
Current: THE UNRULY EMPIRE: MOSCOW'S EAST EUROPEAN DILEMMA.

BRIAN LEIBOVITZ Laramie, Wyoming
Biochemist.
Current: VITAMIN Bqy.

LAWRENCE LESHAN New York, New York

Psychologist.

THE MEDIUM, THE MYSTIC, AND THE PHYSICIST; HOW TO MEDITATE; ALTERNATE
REALITIES; EINSTEIN'S SPACE AND VAN COGH'S SKY: THE FACES OF REALITY;
THE MECHANIC & THE GARDENER.

ROBERT LEVERING San Francisco, California
Journalist.

BEATING THE USED CAR HUSTLE; EVERYBODY'S BUSINESS: AN ALMANAC.
Current: THE 100 BEST CORPORATIONS TO WORK FOR IN AMERICA; THE
MULTINATIONALS.

LAURI LEWIN Cambridge, Massachusetts
Writer.
Current: STRIP TEASE.

JOHN LILLY, M.D. Malibu, California

Psychiatrist; Scientist.

MAN AND DOLPHIN; MIND OF THE DOLPHIN; PROGRAMMING AND METAPROGRAMMING
IN THE HUMAN BIOCOMPUTER; CENTER OF THE CYCLONE; LILLY ON DOLPHINS;
SIMULATIONS OF GOD; THE DYADIC CYCLONE; THE DEEP SELF; THE SCIENTIST.

DAVID LIPSET Stanford, California
Anthropologist.
GREGORY BATESON: THE LEGACY OF A SCIENTIST.

SUZANNE LIPSETT Fairfax, California
Writer.
THE SILENT GARDEN: UNDERSTANDING THE HEARING-IMPAIRED CHILD.

DEBORAH LITTLE Cambridge, Masachusetts

Writer.
Current: A DAY AT A TIME: HOME CARE FOR THE DYING.




PETER LIVINGSTON Boulder, Colorado

Book Producer.

CB BIBLE; THE COMPLETE BOOK OF COUNTRY SWING & WESTERN DANCE.
Current: HOW TO GIVE GOOD PHONE; HOW TO START MAKING MONEY BEFORE
YOU HAVE TO.

AMORY & HUNTER LOVINS Snowmass, Colorado

Energy Policy Experts.

(Amory Lovins:) NON-NUCLEAR FUTURES; WORLD ENERGY STRATEGIES;
ENERGY/WAR; SOFT ENERGY PATHS; BRITTLE POWER: ENERGY STRATEGY
FOR NATIONAL SECURITY.

Current: THE THIRD WORLD NUCLEAR WAR; ENERGY UNBOUND.

JERRY MANDER Bolinas, California

Public Relations Expert.

THE GREAT INTERNATIONAL AIRPLANE BOOK; FOUR ARGUMENTS FOR THE
ELIMINATION OF TELEVISION.

Current: THE LEAST POPULAR CAUSE.

SUE MANSFIELD Claremont, California

Historian.
THE GESTALTS OF WAR.

HENRY MARGENAU New Haven, Connecticut
Physicist; Philosopher.

THE NATURE OF PHYSICAL REALITY; INTEGRATIVE PRINCIPLES OF MODERN
THOUGHT; EINSTEIN'S SPACE AND VAN GOGH'S SKY: THE FACES OF REALITY.

LYNN MARGULIS Boston, Massachusetts
Microbiologist.

SYMBIOSIS IN CELL EVOLUTION, COEVOLUTION OF LIFE AND ITS ENVIRONMENT
ON EARLY EARTH; PHYLA OF THE FIVE KINGDOMS; EARLY LIFE ON EARTH.
Current: MICROCOSMOS: THE MAGIC OF LIFE; THE EVOLUTION OF SEX.

JOHN MARKS Washington, D.C.

Investigative Reporter.
THE CIA AND THE CULT OF INTELLIGENCE; THE SEARCH FOR THE MANCHURIAN

CANDIDATE.

PAUL MARIANI Montague, Massachusetts
Biographer, Poet.

A NEW WORLD NAKED: A LIFE OF WILLIAM CARLOS WILLIAMS.
Current: ROBERT LOWELL: THE FALL INTO HISTORY -- A BIOGRAPHY.




==

TOBY MAROTTA San Francisco, California
Political Scientist.

THE POLITICS OF HOMOSEXUALITY; SONS OF HARVARD: GAY MEN FROM THE
CLASS OF 1967.

MEGAN MARSHALL Boston, Massachusetts
Writer & Editor.
Current: THE COST OF LOVING: WOMEN AND THE NEW FEAR OF INTIMACY.

KATINKA MATSON New York, New York

Writer.

THE WORKING ACTOR; THE PSYCHOLOGY TODAY OMNIBOOK OF PERSONAL DEVELOPMENT;
SHORT LIVES.

TIMOTHY MATSON Thetford Center, Vermont
Writer, Photographer.

MOUNTAIN BREW; PILOBOLUS.

Current: EARTH PONDS; ALTERNATIVE LIGHT STYLES.

ROBERT MAY Amherst, Massachusetts
Psychologist.
SEX AND FANTASY.

ROCHELLE MAYER Boston, Massachusetts

Child Psychologist.

Current: BEGINNING TOGETHER: A DIARY OF DISCOVERY FOR YOU AND YOUR
BABY.

PAMELA McCORDUCK New York, New York

Writer.

MACHINES WHO THINK.

Current: THE FIFTH GENERATION: JAPAN'S COMPUTER CHALLENGE TO THE
WORLD.

GAIL McFARLAND MECKEL New York, New York
Beauty and Health Expert.
NEWBORN BEAUTY.

MOLLY McGRATH New York, New York
Writer & Editor.

CHILDREN'S SPACES.

Current: AMERICAN BEST SELLERS.
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SANDRA McLANAHAN, M.D. Charlottesville, Virginia
Holistic Health Expert.
Current: THE HEAVENLY BODY; SURGERY: CAN YOU AVOID IT?

JOHN C. McLOUGHLIN Tesuque, New Mexico

Zoologist, Naturalist.

THE ANIMALS AMONG US; ARCHOSAURIA: A NEW LOOK AT AN OLD DINOSAUR;
DINOSAURS OF THE SOUTHWEST.

Current: SYNAPSIDA: AN INQUIRY INTO THE ORIGIN OF MAMMALS; THE ANIMAL
TREE OF LIFE; EARTH SONG.

JAMES McNITT Greenwich, Connecticut

Writer.
Current: EXECUTIVE MICROPOWER.

RON McRAE Amisville, Virginia
Journalist; Associate of Jack Anderson.
Current: MIND WARS: PROBING THE MILITARY POTENTIAL OF PARAPSYCHOLOGY.

JOAN MILLS San Francisco, California

Executive Recruiting Consultant. :
EQUAL TO THE TASK: HOW WORKING WOMEN ARE MANAGING IN CORPORATE AMERICA.

ARNOLD MITCHELL Atherton, California
Director, SRI International's Values and Lifestyle Program.
Current: THE NINE AMERICAN LIFESTYLES.

ANNE SIMON MOFFAT Ithaca, New York

Science Writer.
LANDSCAPE DESIGN THAT SAVES ENERGY.

RICHARD MORRIS San Francisco, California
Physicist, Poet.

LIGHT; THE END OF THE WORLD; THE FATE OF THE UNIVERSE.
Current: EVOLUTION & HUMAN NATURE; DISMANTLING THE UNIVERSE.

MILTON MOSKOWITZ Mill Valley, California
Business Analyst.

EVERYBODY'S BUSINESS: AN ALMANAC.

Current: THE 100 BEST CORPORATIONS TO WORK FOR IN AMERICA; THE

MULTINATIONALS.

THE NEW YORK ACADEMY OF SCIENCES New York, New York
Current: "THE SCIENCES'" BOOK PACKAGE.




PAUL OGDEN Fresno, California
srt in Communicative Disorders.
SILENT CARDEN: UNDERSTANDING THE HEARING IMPATRED CHILD.

GERARD K. \)‘ ':Ii‘ul, Princeton, New Je rsey
Physicist.
THE HIGH FRONTIER: HUMAN

Current: TECHNO-NATIONALISM.

COLONIES IN

. yi ¥ ay=—— i
New YOrK, New 1orK

JAL REVOLUTION: ESSAYS

ON MARX AND REICH.
Current: CLASS STRUGGLE IS THE NAME OF THE GAME: THE CONFESSIONS

ELAINE PAGELS New York, New York

rrent: ADAM, EVE, AND THE SERPENT.

PAGELS New York, New York

'YNTHIA PALMER Elk, California
Cultural Historian.

SHAMAN WOMAN/MAINLINE LADY.

-

PC WORLD San Francisco, California
Magazine.

Current: PC WORLD BOOK SERIES.

Palos Verdes Estates, California

EXTENSION COMPANION VOLUME I.

ANION VOLUME II.

DURK PEARSON &
LIFE EXTENSION;

1T TDY

Current: LIFE

EVE PELL Mill Valley, California

Current: THE BIG CHILL.




MICHAEL PERKINS Glenford, New York
Novelist.

DEEP THROAT; JENNIFER, BOOK ONE; JENNIFER, BOOK FIVE.
Current: UNTITLED NOVEL.

PHOTOGRAPHIC BOOK COMPANY y York, New York
Book Packager.
Current: THE PHILIPPINE COOKBOOK by Reynaldo Alejandro.

SALLY PLACKSIN New York, New York
Writer.
AMERICAN WOMEN IN JAZZ: 1900 TO THE PRESENT.

GILLES QUISPEL Bilthoven, Holland
Religious Historian.
Current: THE LOSERS.

RICHARD RABKIN, M.D. New York, New York
Psychiatrist; Naturalist.

INNER AND OUTER SPACE; FIRE ISLAND:; STRATEGIC PSYCHOTHERAPY ;
NATURE GUIDE TO FLORIDA; THE MALE ORDEAL; NATURE CUIDE TO THE
GREAT CIRCLE.

Current: NATURE GUIDE TO NEW ENGLAND.

ROBERT RADIN Jamaica Plain, Massachusetts
Career Counselor.
Current: GETTING IT TOGETHER.

HOWARD RHEINGOLD ‘rancisco, California
Communications Consultant.

TALKING TECH.

Current: OPEN CHANNEL: THE POWER OF INTUITION, INSPIRAT LON,
[MAGINATION.

JOAN RICHARDSON New York, New York
Writer.
Current: BIOGRAPHY OF WALLACE STEVENS.

JANICE ROBINSON Santa Cruz, California
Literary Scholar.

H.D.: THE LIFE AND WORK OF AN AMERICAN POET.

Current: THE LETTERS OF H.D.; BIOGRAPHY OF D.H. LAWRENCE.
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CAROL ROSIN Clarksville, Maryland
Educational Consultant.
Current: SPACE CAREERS.

HARRY ROSITZKE Middleburg, Virginia

Director, Soviet Operations, CIA (retired).

THE USSR TODAY: THE CIA'S SECRET OPERATIONS; ESPIONAGE, COUNTER-ESPIONAGE
AND COVERT ACTION; THE KGB: THE EYES OF RUSSIA.

SHIRLEY ROSS Lakewood, Ohio

Home & Health Expert.

THE INTERIOR ECOLOGY COOKBOOK; PLANT CONSCIOUSNESS, PLANT CARE;
NATURE'S DRINKS; FASTING: THE SUPER DIET; FIRST AID FOR HOUSE PLANTS;
THE SEAFOOD BOOK; THE COMPLEX CARBOHYDRATE HANDBOOK.

Current: NATURAL FOODS ALMANAC.

COLETTE ROSSANT New York, New York

Food Expert.

THE MOSTLY FRENCH FOOD PROCESSOR COOKBOOK; COLETTE ROSSANT'S
AFTER-FIVE GOURMET.

Current: COLETTE'S SLIM CUISINE.

DORIAN SAGAN Boston, Massachusetts
Writer.
Current: MICROCOSMOS: THE MAGIC OF LIFE; THE EVOLUTION OF SEX.

BARRY SANDERS Claremont, California
Naturalist.
Current: THE BEAR BOOK.

ZALMAN SCHACHTER Philadelphia, Pennsylvania
Rabbi, Teacher, Scholar.
Current: THE FIRST STEP: A GUIDE FOR THE NEW JEWISH SPIRIT.

MICHAEL SCHACKER Nevada City, California
Historian.
Current: THE CONE OF TIME.

STEPHEN SCHNEIDER Boulder, Colorado
Scientist; Climatologist.

THE GENESIS STRATEGY; THE PRIMORDIAL BOND.

Current: WEATHER PERMITTING.




EUGENE SCHOENFELD, M.D. Santa Cruz, California
Writer.

DEAR DR. HIP-POCRATES; NATURAL FOODS, UNNATURAL ACTS; JEALOUSY:
TAMING THE GREEN-EYED MONSTER.

JAN SCHREIBER Jrookline, Massachusetts
Social Scientist.

THE ULTIMATE WEAPON: TERRORISM AND WORLD ORDER.

Current: ON GROUP VIOLENCE.

JACKIE SCHWARTZ Los Angeles, California
Psychologist.
LETTING GO OF STRESS.

JOHN SEDGWICK Boston, Massachusetts
Journalist.

NIGHT VISION: CONFESSIONS OF GIL LEWIS, PRIVATE EYE.
Current: RICH KIDS.

SEKA Chicago, Illinois
Actress.
QB[ESEE: LUSTFULLY YOURS, SEKA.

ROBERT SHAPIRO Great Neck, New York
Biochemist.

LIFE BEYOND EARTH: THE INTELLIGENT EARTHLING'S GUIDE TO LIFE IN
THE UNIVERSE.

Current: ORIGINS: HOW LIFE BEGAN ON EARTH.

EVELYN SHAW San Francisco, California
Biologist.
Current: ON THE STRATEGIES OF BEING FEMALE.

PAUL SHEPARD Claremont, California
Eco-Philosopher.

MAN IN THE LANDSCAPE; THE SUBVERSIVE SCIENCE; ENVIRON/MENTAL; THE
TENDER CARNIVORE AND THE SACRED GAME: THINKING ANIMALS; NATURE AND
MADNESS.

Current: THE BEAR BOOK.

HAROLD SILVERMAN North Miami, Florida
Pharmacologist.

THE PILL BOOK.

Current: SENIOR CITIZEN'S DRUG BOOK; CONSUMER'S GUIDE TO POISON

PROTECTION; UNTITLED DRUG BOOK.
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DIMITRI K. SIMES Washington, D.C.
National Security Expert.
Current: DEALING WITH ANDROPOV.

KONSTANTIN SIMIS Arlington, Virginia
Soviet Lawyer.

U.S.S.R.: THE CORRUPT SOCIETY.

Current: UNTITLED BREZHNEV BIOGRAPHY.

JUNE SINGER Los Altos, California
Jungian Analyst.

THE UNHOLY BIBLE; BOUNDARIES OF THE SOUL; ANDROGYNY.
Current: THE SECOND FIRE: SEXUAL ENERGY.

ERIC SKJEI Oakland, California
Writer.

MASTERING PAIN; GETTING GRANTS; SPARE THE COUCH; OVERCOMING
WRITING BLOCKS; THE MALE ORDEAL.

Current: OF MICE AND MOLECULES: POLLUTION AND HUMAN SURVIVAL.

GINO SKY Boise, Idaho
Novelist.
APPALOOSA RISING: THE LEGEND OF THE COWBOY BUDDHA.

LARRY SLOMAN New York, New York

Journalist.

ON THE ROAD WITH BOB DYLAN:; REEFER MADNESS; THIN ICE: A SEASON IN
HELL WITH THE NEW YORK RANGERS.

CRAIG SMITH New York, New York
Director, Grantspeople.

GETTING GRANTS.

Current: GRANTS HANDBOOK.

PAGE SMITH Santa Cruz, California

Historian.

JAMES WILSON, FOUNDING FATHER; JOHN ADAMS (Two Volumes); THE HISTORIAN
AND HISTORY; AS A CITY UPON A HILL; DAUGHTERS OF THE PROMISED LAND;
THE CHICKEN BOOK; A NEW AGE NOW BEGINS: A PEOPLE'S HISTORY OF THE
AMERICAN REVOLUTION (Two Volumes); THE CONSTITUTION; THE SHAPING OF
AMERICA: A PEOPLE'S HISTORY OF THE YOUNG REPUBLIC; THE NATION COMES

OF AGE: A PEOPLE'S HISTORY OF THE ANTE-BELLUM YEARS; TRIAL BY FIRE:

A PEOPLE'S HISTORY OF THE CIVIL WAR.

Current: THE RISE OF INDUSTRIAL AMERICA: A PEOPLE'S HISTORY (1870-1901);
UNTITLED U.S. HISTORY (1902-1945); UNTITLED U.S. HISTORY (1946-1981).
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DAVID SOBEL, M.D. San Jose, California
Medical Diagnostician.

HERE'S TO YOUR HEALTH; WAYS OF HEALTH.

Current: UNTITLED MEDICAL BOOK.

GRACE MARMOR SPRUCH New York, New York
Physicist.
Current: CITY SQUIRRELS.

ANDREW STANWAY Surrey, England
Medical Doctor.
BREAST IS BEST.

DAVID SUDNOW New York, New York

Social Psychologist.

WAYS OF THE HAND; TALK'S BODY.

Current: PILGRIM IN THE MICROWORLD; UNTITLED POPULAR PIANO PLAYING
BOOK; DR. PROGRAM: THE STORY OF A TERMINAL OBSESSION.

DANNY SUGERMAN jeverly Hills, California

Writer.
NO ONE GETS OUT OF HERE ALIVE (THE BIOGRAPHY OF JIM MORRISON).
Current: THE DOORS: THE ILLUSTRATED HISTORY.

MICHAEL TALBOT New York, New York

Expert in Science and Mysticism; Novelist.

MYSTICISM AND THE NEW PHYSICS; THE DELICATE DEPENDENCY: A NOVEL OF
THE VAMPIRE LIFE.

Current: SOMEONE IS TRYING TO KILL HARRY HOUDINI.

HERB TAYLOR Hempstead, New York
Skin-Diving Expert.
THE SPORT DIVING CATALOG.

SAMUEL JARED TAYLOR New York, New York

International Banker.
Current: IN THE SHADOW OF THE RISING SUN: A CRITICALVIEW OF THE

JAPANESE MIRACLE.

DAVID TOMB, M.D. Salt Lake City, Utah
Physician & Psychiatrist.
Current: THE AGING PARENT.




ISAAC TURIEL
Physicist.

Current: INDOOR AIR QUALITY AN

SIM VAN DER RYN
Architect.
THE FARALLONES

HOUSE.

SCRAPBOOK; THE

Current: THE SUSTAINABLE CITY.

JERE VAN DYK

Runner.
A RUNNER'S GUIDE
Current: IN Al

TO EUROPE.

‘GHANISTAN:

Current: THE ART OF LYING DOWN.

ROY L. WALFORD, M.D.

Bio-Cerontologist.

Current:

WALSH

ROGER
Psychiatrist.

Current: THE OLDEST

THERAPY :

DAVID WARSH
Economics Writer.
Current:

ABOUT THE COST OF LIVING

W

TER WARSHALL
Conservationist.
SEPTIC TANK PRACTIC
HOUSEHOLD WASTEWAT

Current: WATERSHEDS.

JACK McIVER WEATHERFORD
Anthropologist.
TRIBES ON THE HILL: A

AN AMERI

A GUIDE

STUDY OF

Berkeley,

Inverness,

TOILET PAP

New

1

Brooklyn, New

[rvine

Somerville,

Albuquerque,

TO THE

Washington,

THE U.S.

ERS; THE

IOTK,

1Ce

e 19

California

D YOUR HEALTH.

California

INTEGRAL URBAN

- v .
New I0TK

CAN ODY SSEY.

York

, California

120-YEAR DIET &

fornia

s Cali

Massachusetts

New Mexico

CONSERVATION AND RE-USE OF

D.C,

CONGRESS .

HEALTH

BOOK

AN INTRODUCTION TO BUDDHIST PSYCHOLOGY.

THE COMPLEXITY HYPOTHESIS: AN ALTERNATIVE WAY OF THINKING
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DONALD WHORTON, M.D. Berkeley, California
Environmental Health Expert.
Current: OF MICE AND MOLECULES: POLLUTION AND HUMAN SURVIVAL.

FRED ALAN WOLF La Jolla, California
Physicist.

TAKING THE QUANTUM LEAP.

Current: MIND AND THE NEW PHYSICS.

ALAYNE YATES, M.D. Blue Jay, California
Pediatrician; Child Psychologist.
SEX WITHOUT SHAME.

DAVID & PHYLLIS YORK Point Pleasant, Pennsylvania
Psychologists.

TOUGHLOVE

Current: THE TOUGHLOVE SOLUTION.

LOUISE YOUNG Chicago, Illinois
Physicist.

POWER OVER PEOPLE; EARTH'S AURA.

Current: IN PRAISE OF OUR PLANET.

ROBERT ZEVIN West Newbury, Massachusetts

Economist.
Current: A GREATER GOOD: POTENTIALS FOR AN INTELLIGENT ECONOMY.

GARY ZUKAV San Francisco, California
Psychologist.

THE DANCING WU LI MASTERS: AN OVERVIEW OF THE NEW PHYSICS.
Current: PHYSICS AND CONSCIOUSNESS.
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ALSOP'S FABLES

By Stewart Alsop
Editor

Three for the Money: Microcomputer Software is in the midst of taking a
major step forward. Three new products are responsible; VisiCorp's VisiOn,
Apple's Lisa, and Bruce & James' WordVision.

The fundamental pr tries to e is the “user interface”
(ICHH!), the manner in learns to use a program.
Each product has its own approach to solving the problem, all three based to
different degrees on an approach developed by Xerox on their Star comput-
er. While none is available for purchase yet, each has the opportunity to re:
shape the industry.

Lisa (which we have not seen, but have had described to us) solves the prob-
lem with very powerful hardware combined with very powerful software.
The two significant facts about the product are that it's proprietary and ex-
pensive. The product will probably
be popular, will probably help Apple
maintain its position in the industry,
but will probably not have a funda-
mental effect on the industry and its
product. VisiOn (which we have seen
in prototype), on the other hand,
solves the problem with software
alone: a hardware interface (Visi-
Host) coupled with an applications
software interface (VisiOn). The
product is not as slick as Lisa but it is
somewhat less expensive when fully
configured, and VisiCorp says it in-
tends to be completely open about
the technical specifications. If the
company can complete the product
as promised (a major challenge), per-
suade vendors to adopt VisiHost to
their machine (another major cha
lenge as it is VisiCorp's first OEM
marketing effort), and persuade other software developers 10 adopt their ap-
plications to VisiOn (yet another major challenge as those other developers
already compete with VisiCorp), this product has the potential to change the
way the industry is structured. If VisiCorp fails on any one challenge, well . .

WordVision (which we have also seen in prototype) also solves the problem
with software alone. WordVision is a word processor — 2 good one — that’s
the first in a line of ten Vision products. All have 2 common interface that's a
crude but attractive and colorful version of the Star's
siOn’s). The wild card that makes WordVision a contender in this particular
scenario is Bruce & James's pricing strategy. Retail price is $49.95. At that
price, the Vision products could flood the market before Lisa or VisiOn have
a real chance to make their mark. If Bruce & James completes the series as
promised, if they obtain wide distribution, if they operate profitably . . .

Lisa's high-resolution screen dis-
plays up 1o four integrated software
applications simultaneously

(and Lisa’s and Vi

January 24, 1983
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JOHN BROCKMAN /ASSOCIATES, INC. TO REPRESENT SOFTWARE AUTHORS

John Brockman Associates, Inc., a leading New York literary agency,

today announced that it is entering the software field to provide
professional representation to software authors and publishers, and
to work with its two hundred non-fiction book authors in developing

software products based on their special information and expertise.

John Brockman, President of John Brockman Associates, stated: "In-
formation is our business. Our entry into the software field is a
natural extension of the agency's activities on behalf of our non-
fiction book authors. We plan to provide the creators of software
products the same agressive and professional representation in markets

throughout the world that our literary authors have come to enjoy."

John Brockman Associates, which plans to specialize in programs that
run on new-generation, high-volume machines, offers the following
software services:

(1) Representation of software authors in negotiating for the
best possible publishing arrangements for their creations.
Representation of software publishing companies in nego-
tiating distribution deals, co-publishing arrangements or
joint ventures with larger firms.

Representation of nonfiction book authors and individuals
or institutions with special information and expertise in

development of software products.




JOHN BROCKMAN ASSOCIATES SIGNS BRUCE & JAMES, PROGRAM PUBLISHERS, INC.

Mr. Brockman also announced that John Brockman Associates has been
retained as exclusive agents for Bruce & James, Program Publishers,
Inc. to represent that company in seeking distribution of its new
"Vision" line through traditional publishing channels and to explore

new and as yet untapped possibilities for publishing software programs.

Bruce & James plans a line of low-cost personal tools for business

and living, and has set a goal of becoming the major force in mass
market software. Bruce & James' "Vision" line products, at a suggested
retail price of $49.95, consist of "people-literate programs" for new
generation personal computers, and offer buyers power comparable to
programs listing for ten timesmore while being substantially easier

to learn and use.

James A.K. Edlin, President of Bruce & James, stated: "Because we

are seeking a distribution deal with a top publishing company we

felt a need for the kind of professional representation that only a
successful, well-respected and effective agent such as John Brockman

can provide." Mr. Brockman stated: "By 1985, microcomputer software
will be a $5 billion industry. Bruce & James, with its superior pro-
ducts and mass market strategy, stands to corner a significant share

of this market. We are most pleased to be working with Bruce McLoughlin

and Jim Edlin in their exciting new venture."

ISO World, a leading trade journal, recently cited Bruce & James's

flagship product, WordVision (along with VisiCorp's VisiOn and Apple's




Lisa) as one of the three new products responsible for a major

step forward in microcomputer software.

ABOUT JOHN BROCKMAN ASSOCIATES, INC.
John Brockman Associates, Inc. was founded ten years ago and has
a reputation in the publishing industry for working with serious
thinkers in translating their ideas and information into successful,
commercial books. The agency regularly negotiates contracts on behalf
of its two hundred clients with all the major publishing houses in the
United States and through its sub-agents operates in the United Kingdom,
France, Germany, Spain, Italy, Holland, Scandinavia, Brazil, Israel,

and the Soviet Union.

Recent client projects in the science and technology area include

Mind and Nature by Gregory Bateson, The Next Whole Earth Catalog ed.

by Stewart Brand, The Turning Point by Fritjof Capra, PC Power by Jim

Edlin and David Bunnell, The Fifth Generation by Edward Feigenbaum

and Pamela McCorduck, Life Beyond Earth by Gerald Feinberg and Robert

Shapiro, The Scientist by John Lilly, M.D., Four Arguments for the

Elimination of Television by Jerry Mander, Executive Micropower by

James McNitt, 2081 by Gerard O'Neill, The Cosmic Code by Heinz Pagels,

The PC World Reference Library produced by PC World Books, Micro-

cosmos by Dorion Sagan and Lynn Margulis, Pilgrim in the Microworld

by David Sudnow, Maximum Life Span by Roy wWalford, M.D., and The

Dancing Wu Li Masters by Gary Zukav.

khkkhkhkhkhkhkkhkhkhkhkhkdhhk




)

Brazil (South America)

Agencia Literaria Carmen Balcel ls
Rua Loao Lira 97/204

Leblon

20.000 Rio De Janeiro - RJ

Brazil

British Commonwealth

Mary Hall Mayer
MARLU Literary Agency
15 Redcliffe Square
London SW10 9JX

Engl and

tastern Europe

Jovan Milenkovic
Gerd Pless] Agency
8 Munchen 2
Seidstrasse 18
Germany

France

Michelle Lapautre
6 rue Jean Carries
Paris 75007

France

bermanx

Paul Fritz

Linder AG

Postfach, CH-8032
Zurich, Switzerland

Italy

Erich Linder

Agenzia Letteraria Internazionale
41, Via Manzoni

20121 Milano
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Bar-David Literary Agency
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Kiyoshi Asano

Tuttl e-Mori Agency, Inc.
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Tokyo, Japan
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Andrew Nurnberg Associates, Ltd.
Clerkenwell House
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London ECIR OHT

England

Scandinavia
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Lennart Sane Agency
Hollandareplan 9
S=292 00 Karlshamn
Sweden

Agencia Literaria Carmen Balcells
Diagonal , 580
Barcelona, Spain

Italy



John Brockman Associates, Inc. 2307 Broadway New York, New York 10024 (212) 874-0500

BOOK PROPOSAL GUIDE

To aid us in our presentation of a book project to publishers, we ask
our authors to submit a carefully detailed publishing proposal. This
proposal will maximize our ability to place your work for the best
possible terms, as it will enable the publishers to evaluate your pro-
ject and determine their ability to successfully market your finished
book. Here is what we need:

Proposal: This should be at least four or five typed pages, ex-
plaining: (a) what your book is about; the problems, reasons, or
gsituations which prompted you to write your book; why your book is
needed; (b) what are the unique features; anything that makes your
book different from all other books in the same area; any new or fresh
approach you offer; any special features you will include.

Market: Describe the audience at which your book will be aimed.
what are the benefits your book will bring to this audience? Why
should they buy, use, keep, and talk about your book?

Working Outline: This should be similar to a Table of Contents with
a paragraph of about 100 words under each chapter, presenting a brief
capsule version of the contents of that particular chapter.

Publishing Details: (a) proposed book length (an average book con-
tains about 70,000 words; this size manuscript makes a 250-page book);
(b) if there are photographs and/or illustrations, how many are there;
(c) special considerations or ideas about book size, style, or format.
(d) amount of time you will need to complete the finished manuscript.

Biographical Sketch: This sketch should stress your background,
training, and experience in your field, and point to your authority to
write your book. Include a list of books you have published in the
past, if any (also include sales figures, if available),

Sample Chapters: Please submit one or two sample chapters, prefer-
ably not the first one, which will provide an example of your writ-
ing style and the actual content of the book.




John Brockman Associlates, Inc.
2307 Proadway
New York, New York 10024

This will confirm the arrangement between us undoer which I appolnt you my exclusive agent
and you accept such appointment to handle the narketing throughout the world of all my
literary rights including but not limited to publishing, motion picture, stage, radio and
television rights and generally to advise me profeasivnally, it being understood thatg

* You will represent my interests to the bLest of your abililey.
* You are to remit to me promptly wonies due as collected.

* You will receive for me all moniea due from my literary rights marketed in
the United States, 1ts posgessions, and Canadu; o5 your agency canmissison, you
are to retain fiftecn percent (15%) of avnics o collected.

* Through your co-agent in London, Mary Hall Mayer, you are to market my liter-
ary rights in the British Conmonwealth of Nations, oa which the total agency
conmission s twenty percent (20%) divided between you and the co-agunt,

* Through your co-agents in foreign language markets (France: Michelle Lapau-
tre; Gemmany: Linder AG: Spain, Portugal, South and Latin America: hgencia
Literaria Carmen Balcells; Scandinavia: Lennart Sane; liolland: Andrew Nurnberg
hssociatesy Israel: Bar-David Litervary Agency; italy: Agenzia Letteraria Inter-
nazicnale; Japan: Tuttle-Mori Agency), you are to market my literary rights on
which the total agency caonmission will be tuenty percent (20%) divided between
you and the co-agent. You are to market my literary rights {n all other
foreign language markets direct and/or throughn co-agencies on which the total
agency canmission is twenty percent (20%),

* whenever foreign taxes are deducted act the source of monieas due me, your com-
mission will be bauved on the balance after sald tax deduction,

* In the event monics Jdue me as herein described are paid to me or my assigns
direct, the canmission dua you of such gross amounts will Le remutted promptly
to you by me or ctherwise will be deductible by you fran other monies in my
account with you; you are to reimburse yourzelf from such monies for advances
fraa ycu to me and for expenses incurred on wy belialf (such as copyright fees,
manuscript retyping, telegraphs, cables, long distance telephone calls to me or
on my behalf, postage and handling, messengers, xerox and other photocopies of
propesals or manuscripes, books or book galleys for submission to magazines or
cverseas publishers, and legal fees, the legal fees Leing chargeable only when
1 have agreed to them).

» Mail sent to me in care of you may be opened by you and dealt with, unless it
is apparently of a personal nature wihich you shall forward to me pramptly.
when 1 am approached directly by any party interested in my material, I shall

infoim you immediately and refer the party to you.

This agreement is effective immediately and continues in effect until either you or I
jave cancelled it, which either may do by one giving the other thirty (30) days' notice
.n writing of such cancellacion, providing that you will continue to function as agent
and to recaeive your canmission on all coatracts thercvtofore negotiated and concluded
during the life of this agreewent, said cammission being hereby assigned and transferred
te you as an agency coupled with an interest., In the event within sixty (60) days after
cffective termination date hereof, I enter into 4 contract covering any of my aforemen-
cicned literary rights with a person or fimm with whom you had, prior to such temina~
+:on, been negotiating for the disposition of said rights, said contract shall be deemed
vc have been entered into during the tem of the within agrecment.

This letter, which is written in duplicate, will constitute an agrecment between us when
cech of us has an executed ccpy.

Date

rccepted: JOHN BROCKMAN ASSOCIATES, INC.

Pate
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Kman Associates, Ine

The enclosed material has been prepared to introduce you to John
Brockman Associates, 1Inc. V

answer your questions about the authors we represent, the standard

hope the information provided will

practices of the agency, the author/agency business relat ionship, and
how we can begin to serve you.

is in the overall
management of the literary careers of our clients. In this capacity
we represent more than one hundred and fifty notable authors on an
exclusive basis (please see the enclosed client list). Our interest

is in working with you toward the establishment of a long-term rela-

We represent people, not books. Our

tionship. It is our hope that through providing you with professional
Services we can, in some small way, contribute to the creation and
successful publication of important and useful books.

AGENCY SERVICES

As a literary agency, we provide a twofold service: (a) Wwe are your
business representatives. As such, our main objectives are canmer-
cial, and it is our responsibility to protect your interests. This
aspect of our relationship is fiduciary; (b) We function in an edit-
orial capacity, providing you with conceptual advice and literary

criticism.

Our services include:

* Negotiating sale or lease of certain rights to your

book.

* Reserving rights not essential for the negotiation at
hand for later disposition in other markets (examples
are retention for your benefit of first serial rights
and motion picture rights in a book publication
contract).

* Examining contracts and ne jotiating modifications
whenever necessary.

*

Preparing contracts for yow approval and signature.
* Collecting monies due you.
* Examining your royalty statements.

Monitoring the publisher's handling of your book,
including such details as blurb copy, dust jacket,
advertising, and publicity.

* Checking copyright.




Maintaining working relationships with agents abroad
through whom we can offer your work in appropriate
markets.

Interceding with the publisher on your behalf whenever
necessary.

Being personally available to you for consultation.
AUTHOR/AGENCY BUSINESS RELATIONSHIP

Our agency practices include:

* Retaining fifteen percent commission on domestic
sales, and twenty percent commission on British
Commonwealth sales and foreign langquage sales.

Paying your share of monies pramptly after receipt.

Charging you for all expenses incurred on your behalf
such as copyright fees, manuscript retyping, tele-
graphs, cables, long distance telephone calls to you
or on your behalf, postage and handling, messengers,
xerox or other photocopies of proposals or manu-
scripts, books or book galleys for submission to
magazines or overseas publishers, and legal fees, the
legal fees being chargeable only when you have agreed
to them. We do not charge you for expenses incurred
in the nomal operation of our office.

Maintaining a separate bank account so that monies due
you are not commingled with the agency's working
funds.

with power of attorney, signing contracts in your name
when you are inaccessible.

Treating your financial affairs as private and
confidential.

AGENCY AGREEMENT

We require our authors to sign an agency agreement that spells out the
details of the author/agency relationship. Two copies of the agency
agreement are enclosed. We will ask you to sign and return both
copies if and when we agree to begin working together.

SUBMISSIONS

For non-fiction, please see the enclosed "Book Proposal Guide." For
novels, send us a 100 page excerpt plus a synopsis of no more than 10
pages.

Do not send the camplete manuscript.




After we have received your material, we will make our evaluation and
decide whether or not we can proceed. You can expect a response
within one week.

The agency deals with authors solely on an exclusive basis. We do not
consider material that is on submission (or has previously been
submitted) to other literary agents. In addition, we must be informed
if you have personally submitted your project to publishers prior to
contacting us. If so, to what publishers, and to what response.

Always retain a copy of the material you send us for your own
protection in case of loss or damage in the mail.




